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For example, religious values 
play a role in technology 
development attitude in India but 
not in the USA. In general, across developing and 
developed nations, for technology/IT development and 
associated change management, an individual's 
positive attitude towards democratic values and 
conformity toward national institutions can help.

link:
Http://www.inderscience.com/browse/index.php?journalID=7

Abstract: 
Cultural, social influences are considered to be a major 
determinant of the growth of information technology (IT) 
and national technological infrastructure. In this article, 
a generic unique model is designed to capture the 
influences of individual-level beliefs/factors in 
determining citizen's attitude towards technology 
development. Through structural equation model 
(SEM)  analysis, an empirical test is conducted on the 
model using World Value Survey (WVS) data. 

Kallol Bagchi, Purnendu Mandal, Arunabha Mukhopadhyay, ‘Attitude towards 
technology development: a cross-cultural study of India and the USA Authors’ , 
International Journal of Information Systems and Change  Management,  5(1),2011:3-21,  
ISSN (Print): 1479-3121

A positive association was found between human 
capital indicators and organisational performances. It 
was found that human capital development and 
enhancement in organisations contribute significantly to 
organisational competencies which in turn became a 
great boost for further enhancing innovativeness. As a 
research gap has been found in the study of human 
capital development interventions used during mergers 
and acquisitions, the present research aims to study the 
role of human capital development interventions used 
during integrations stage of mergers and acquisitions. 
Both quantitative as well as qualitative study has been 
carried out to capture a more complete portrayal of the 
subject.
Keywords : Human capital development, mergers, 
acquisitions, changes management

Abstract: 

The need for corporate firms to 
gain competitive advantage in a 
highly compet i t ive global  
environment has necessitated 

the adoption of innovative strategies, one of them being 
mergers and acquisitions. Selden and Colvin (2003) 
have stated that 70 - 80% of acquisitions fail, meaning 
that they create no wealth for the share owners of the 
acquiring company. Schmidt (2003) has identified five 
major roadblocks to merger and acquisition (M& A) 
success, three of which are human resource (HR) 
issues. It has been established that there is a strong 
direct correlation between human resource involvement 
and 'success' in mergers and acquisitions. 

Yasmeen Rizvi, ‘Human capital development role of Human Resource during 
mergers and acquisitions’, African Journal of Business Management , 5(2) January 2011 
: 261-268, ISSN 1993-8233. 

Editorial Assignments

Events

Study findings suggest that 
decision-making in m-commerce 
is perceived as stressful and is 
not necessarily a positive one. 
Findings further suggest that 
participants in m-commerce hold 
their prior experiences in e-
commerce as points-of-reference to which they 
compare subsequent decision-making experiences. 
Findings also reveal factors that affect consumer 
decision-making experience negatively on m-
commerce. The article concludes with managerial and 
theoretical implications and directions for future 
research

Abstract: 
This study compares consumer decision-making 
experiences across three channels (m-commerce, e-
commerce, in-store), identifies factors affecting 
consumer decision-making that are unique to a specific 
channel as well as those that are common across the 
three channels, and suggests a model for intention to 
use m-commerce. Cognitive cost, expectation-
confirmation theory, theory of reasoned action and the 
technology acceptance model are used to formulate 
propositions. E-mail messages sent by the participants 
after undertaking a decision-making task on a channel 
are analyzed using Critical Incident Technique (CIT). 

Maity, Moutusy,, “Critical Factors of Consumer Decision-Making on M-Commerce: A 
Qualitative Study in the United States,” International Journal of Mobile Marketing, 5(2), 

- Lucknow
- Noida
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Research PublicationsResearch Publications

Madhavi, C Vasanta and M, Akbar. ‘Groundswell Effect Part I: a new concept emerging in the world of social networks. Strategic Change’. 
Special Issue: Entrepreneurial Finance in Emerging Markets;  20 (1-2) February 2011 : 31-46 

Abstract: 
Groundswell effect is a new concept emerging in the world of 
social networks. The objective of this paper is to open up 
nuances of groundswell effect in terms of knowledge 
transfers, technology, company strategies, and users. The 
paper uses relevant examples as cases to illustrate key 

findings in two articles. This new concept as explained in this article can lead to the 
next phase of innovation in strategic management and subsequent change to the 
business dynamics thus opening up new routes for companies to foray. Company 
strategies for profitability and efficacy have to be reorganized as the diffusion of the 
new means of communication within online social networks is empowering people 
(customers, employees, managers, entrepreneurs, investors, students, and 
researchers) in terms of knowledge and technology transfers

The paper briefly explains social networks and how the groundswell effect is 
created; puts in evidence the importance of technology, facilitating the groundswell 
effect; describes the flow of knowledge in social networks; explores the possibility of 
power shifts created by the groundswell effect; the entire paper uses cases on 
companies to put the explanation in the perspective of practice. Groundswell is a 
multidimensional complex adaptive system. The networking works at multiple 
scales, using time as the most inspired material. Innovations in technologies lead to 
redesign of the temporal processes. Finally, it is in the hands of all the members of a 
social network to create a groundswell effect of developments, not chaos

Madhavi, C Vasanta and M, Akbar (2011). ‘Groundswell Effect Part II: A Quantitative Indicator of Company Performance. Strategic Change’. Special Issue: 
Entrepreneurial Finance in Emerging Markets;  20(1-2) February 2011:47-58

Abstract: 
Groundswell effect is a new concept emerging in the world of social networks. This 
paper explores company strategies. The article explains strategies that companies 
need to implement in response to groundswell effect; presents empirical evidence, 
using empirical research; develops a model for calculating competitive savings; and 
suggests several areas for future research. Results indicate that the gains in terms 
of network and cost savings can be monetized and are approximately one-sixth the 
total number of customers involved in the network. Results also indicate that the 
network revenue is significantly influenced by expenditure, stock price, and 
intangible assets. The individual coefficients show that network expenditure is 
significant, thus supporting the notion that the expenditure incurred by a firm toward 
social networks plays an important role in its subsequent revenues from this free 
service

The correlations between intangible assets and stock price are strong, leading to 
market perceptions as a contributor to goodwill and thus rising stock price. This 
paper has evaluated and examined the groundswell phenomenon from several 
perspectives with a focus on knowledge transfer and power shifts. Players from 
different sectors compete with each other in the social network space. The resulting 
groundswell expands the competition arena as a common field. The related effects 
can be studied separately in more detail to understand the influence and impact in 
many fields like finance, marketing and game theory, and supply chain 
management.
 

Saji, K.B. (2010). “An Exploratory Model of Strategic Technology Partner Search Process”; International Journal of Strategic Management,  
10(1) :158-163.ISSN: 1555-2411

Abstract: 
Although much is written about the success factors that lead 
to technology partnerships, very little attention has been paid 
so far by the researchers to the way with which firms identify 
and select the right technology partner, which otherwise is 
very crucial for the economic result of a strategic partnership. 
The prior research explains the suitability and effectiveness 

of fixed arrangements in different forms of cooperation on one hand, and the motives 
that lead partners in their partnering efforts on the other. It has been observed that 
the starting point for all studies reported in the extant literature is a situation wherein 
partnering already has resulted in an agreement on cooperation

The present study, however, commences from a different note wherein the potential 
partner is considered as single, looking for and in need of some form of strategic 
technology partnership. The broad objective of the study is therefore to explore the 
process by which firms do search and select their technology partners with specific 
reference to the Indian context. The paper with the support of an exploratory 
research reports a practice model for the strategic technology partner search 
process.

Ganguly, B., Dash S.B., Cyr, D (2011). ‘The Effects of Website Characteristics on Trust in Online Travel Portals: “The Moderating Role of 
Demographics and Psychographics Variables- An Empirical Study in the Indian context’, Travel Recreation Research, 36(1): 57-68.

Abstract: 
Lack of trust in online transactions has been cited, by scholars in the past, as the 
main reason for the dislike of online shopping. The objective of this paper is to 
develop a framework for studying the influence of website characteristics on Trust in 
online travel portals and empirically validate it. In the first phase, a causal model is 
developed in which the relative importance attached to the different website 
characteristics, to generate trust in online travel portals, are identified. In the next 
phase, a set of models has been proposed, that focus on the customers' personal 
variables, i.e., demographic and psychographicthat moderate the relationship 
between these antecedents of trust, and trust.

Our empirical model offers insights into the relative 
importance of the website characteristics contributing to trust 
in travel portals across customers of varying psychographic 
and demographic values in India. 

Keywords: trust; travel portals; moderators; demographics; 
psychographics; website characteristics. 
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Research PublicationsResearch Publications

N. Narayanan, “Widening and Focusing of Management as a Process, through Polychotomy Reconciliation”, presented at International 
Conference on 'Evolving Frontiers in Business-Society-Nation Interfaces', 10  12 March 2011, at Indus Business Academy, Bangalore

Abstract: 
Complexity in business and its environment is characterized 
by pervasive dichotomies, necessitating an equally complex 
and dichotomous 'managerial process'a process that helps 
continually 'reconcile' the managerial dichotomies, rather 

than only make 'tradeoff choices' between them (Mair, 1996).

The 'human process', as a collective process in organizations, and by its very nature 
possessing capacities to sense, grasp and constructively engage with dichotomies, 
is the most potent source of such an ongoing managerial process.  Indeed, the 
process can be versatile enough to help an organization actively engage also with 
the concerns of various stakeholders other than those of the owners and employees

Such as issues of 'environment', 'regional development', 'affirmative actions 
towards integrating marginalized sections of society', 'cross-cultural issues in the 
context of globalization', etc.

Challenges to dualities reconciliation typically arise from (i) largeness and 
simultaneity in the numbers of dichotomies that need to be faced in complex 
contexts, and (ii) mutual interdependence for reconciliations amongst the 
dichotomies.  But these interdependencies themselves can also be utilized 
(together as polychotomies), to contribute to their overall reconciliation.  This paper 
provides guidelines and models in the pursuit of such reconciliations (and the 
consequent managerial and strategic excellence), with support from case studies.

Conference/Seminar Publications

Jha, Sucheta, Marareat,Ghazal and  Dash,S.B.(2011). Understanding the Impact of Recession on Consumer's Shopping Behaviour: An 
Empirical Study in Dubai,   paper presented in Global Islamic Marketing Conference held at Dubai during March, 20-22, 2011

Abstract: 
The recession is exerting a broad influence on consumer trends and attitudes, 
propelling some trends forward while slowing, halting and even reversing others . 
The global recession in the recent past is presenting new and difficult challenge for 
marketers wishing to provide goods that retain loyalty of consumers both during and 
after the recession. The primary objective of the paper is, therefore, to test how 
recession affects consumption pattern of consumers in Dubai. Given that the role 
that the consumers may play could be significant in pressurising marketers to 
change/adapt their marketing strategy during and after recession. The study 
concludes that after recession eating out and going out on weekends, increased 
substantially but purchasing pattern of fashion accessories & brands and expensive 
brand decreased. 

Majority of them are quality conscious they prefer to buy less 
but does not want to switch to cheaper brands. This is very 
interesting news for restaurant Industry and reputed 
branded products. Companies should focus on existing 
customer along with new ones, in such situation customers 
are feeling more susceptible and don't want to take any type 
of risk, therefore they try to stick with their old brands to avoid 
maximum risk which also creates brand loyalty. While the changes in themselves 
present opportunities for brands to align themselves with the most important 
customer values, or reframe their products or categories to meet the emerging 
needs.

Rajhans Mishra and Pradeep Kumar (2011). Clustering web logs using similarity upper approximation with different similarity measures, 
paper presented in 3rd International Conference on Machine Learning and Computing (ICMLC 2011) Singapore, February 26-28, 2011

Abstract: 
In this paper we adopted the similarity upper approximation 
based clustering of web logs using various similarity/distance 
metrics. The paper shows the viability of our methodology. 
Web logs capture the information about web sites as well the 
sequence of the visit. Sequence of visit provides an important 
insight about the behavior of the user.

 Rough set, a soft computing technique, deals with vagueness present in data. It 
captures the indiscernibility at different levels of granularityThe paper has shown 
the results on msnbc data set with different similarity measures along with 
explanation of results. Keywords: Clustering, Similarity upper approximation, 
Sequential data.

Maity, Moutusy (2011), “Consumer Decision-Making: Critical Factors for M-Commerce”, at the Association of Marketing Theory and Practice 
Conference, Panama City, FL (Ponzurick Award for Best in Conference, and best paper in the Internet/Social Media/Direct Marketing Track)
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Kumar, R. S., Dash, S. B & Purwar, P. C. (2011). Exploring Relationships among Marketing Effort, Brand Experience 
and Brand Equity: A Conceptual framework for Hospital industry"  Working Paper Series 2010-11/31.

Abstract: 
The present study has contributed theoretical framework for 
brand equity development process which needs to be 
empirically tested in Indian health care market. This study is 
imperative in understanding process-oriented development 
of patient-based brand equity. A selected set of marketing mix 

elements have been primarily focused as input variable in this study. To develop 
strong brand equity apart from these tactical variables, there may be other variables 
which can be taken as input variable. These input variables may be other marketing 
activities of hospital, internal marketing effort of hospital, strategic variable like 
accreditation of hospital, firm characteristics like age of hospital, research and 
development capability of hospital, corporate image of hospital and marketing 
efforts of competing hospitals. 

Therefore, the present study can be further extended by 
incorporating these input variables. Patient brand 
experience has been postulated to mediate the relationship 
between marketing efforts of own firm and brand equity 
components. Further study can be done to explore other 
mediating variable between the input and output variables. 
The study provides original insight into the Indian hospital market. This work is 
important in identifying the process-oriented development of strong patient-based 
brand equity of Indian hospitals.

Key Words: Marketing mix of hospital, Brand experience, Patient-based brand 
equity, Indian hospital

Working Papers

Srivastava, Neha, Dash,S.B. and  Mookerjee, A (2011). Antecedents and Consequences of Brand Trust in the Baby 
Care Toiletries Product Brands: The Moderating Role of Mother's Demographic Variables. A Conceptual Framework. 
Working Paper Series 2010  11 / 36

Abstract: 
Brand Trust which is an extension of Trust relationship theory, 
has gained the attention and popularity among the marketing 
academia. The current study through extensive literature 
review aims at developing a model to examine antecedents 
and consequences of brand trust in baby care toiletries 

product category. Drawing on brand trust theory, a comprehensive causal model of 
antecedents and consequences of brand trust in the baby care brand category have 
been developed in the Indian context. Effort is also made to propose the moderating 
role of demographic & personality characteristics of mothers in the creation of the 
band trust. Mothers with different personality, income, family structure, education 
might develop brand trust for baby care brands in different mannersaccessories & 
brands and expensive brand decreased. 

The results suggest marketing strategy implications for 
companies that what essential elements they must keep in 
mind while promoting their brand and winning trust of 
parents. Companies would also understand of how to target 
different types of mothers and win their trust. The present 
study might also attract more researches in the less 
researched context of baby care toiletries products.  Since the present report which 
is an offshoot of the ongoing research by the authors is being considered for 
empirical validation in the emerging market context. 

Keywords: Brand Trust, Demographics, Commitment, WOM

Neerja Pande and Priyank Pant, Usage of Collaborative Technologies to Facilitate Internal Communication in Organizations, Working Paper 
Series: 2010-11/37

Abstract: 
The objective of the paper is to study collaborative technologies being used by 
organizations to facilitate internal communication within the organization. The paper 
attempts to explore various contemporary technologies like Web 2.0 technologies, 
Wikis, Social Networking, Blogs, RSS feeds, Web services through various 
implementations and case studies and assess how an organization can best utilize 
the power of the Web 2.0. The paper presents an overview of the growth of Web 2.0 
and how organizations can capitalize on the power of user-generated content and 
convivial sharing platforms to improve the quality of communications that are 
disseminated within the organization. 

The principal limitation of the research is that as Web 2.0 
technologies are a rapidly growing and evolving area, the 
observations and results present in the document will go 
through changes over a short period of time.

Keywords : Web 2.0, Internet , Internal Communications, 
Collaboration

Editorial Assignments

Prof.Saji K.B.Nair served as reviewer (for the Marketing Strategy track) on the editorial review board of the conference proceedings of the American Marketing 
Association's (AMA) 2011 Winter Marketing Educators' Conference held at Austin, TX, USA during February 18-21, 2011.
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Other Assignments
Prof. Pradeep Kumar, served as Session Chair at 2011 3rd International Conference on Machine Learning and Computing (ICMLC 2011) Singapore, February 26-28, 
2011

Other Assignments

Prof. Pradeep Kumar, served as Reviewer to the forthcoming 2011 International Joint Conference on Neural Networks, San Jose, California  July 31 - August 5, 2011 

Prof. S.B. Dash, on invitation delivered talk as a 'key resource person' in doctoral workshop and main conference on” Cross-cultural research methodology: An state-of-the 
art review” in 3rd International conference on “cross-cultural management: Research and practice” organized by Jammu University during 3-5th March'2011       

Prof. Archana Shukla, has been invited by Power Grid Corporation to be  a HRD expert in the HRD advisory council of Power Grid Corporation for a period of three years . 
the HR advisory council  would be suggesting strategies for implementing their capacity Building  and other HR  interventions  for the qualitative improvement of their 
performance . 

Prof. Roshan Lal Raina, delivered the inaugural address “The Role of Young Managers in Corporate India”. In the National Seminar, organised by Sri JNPG College, 
Lucknow on March 13, 2011.
 

Prof. Samir K. Srivastava’s, article “Value recovery network design for product returns”, in International Journal of Physical Distribution and Logistics Management, 
Volume 38, Issue 4, 2008, pp. 311-331 has been included in Emerald Reading List Assist; Emerald's free, unique, peer-reviewed reading list service provided to all Emerald 
subscribers.

Prof. Neerja Pande attended Global Colloquium on Participant-Centered Learning (GCPCL) organized by Harvard Business School from July 25th to August 5th, 2010 at 
the Harvard Business School, Boston, Massachusetts, USA

Prof. Neerja Pande attended Case Writing and Course Development (CWCD) seminar organized by Harvard Business School from March 14  17, 2011 at Sao Paulo, 
Brazil.

Prof. Samir K. Srivastava,  has joined as Member of International Advisory Committee for the upcoming “International Conference on Sustainable Manufacturing: Issues, 
Trends and Practices (ICSM-2011)”, BITS Pilani, November 10-12, 2011
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Management Development Programs
Forthcoming 

S.No Program Title Program Director Dates Venue

SecunderabadProf. Sanjeev Kapoor &             
Prof. Devashish Das Gupta

April 6-9, 2011Agribusiness Management for Coromandal International Ltd.
1

Lucknow

Lucknow

Lucknow

Lucknow

Prof. Sanjeev Kapoor

Prof. Jabir Ali & 
Prof. Sushil Kumar

Prof. Himanshu Rai & 
Prof. Atanu Chaudhuri

Prof. Jabir Ali & 
Prof. Sushil Kumar

April 11-14, 2011

April 18-20, 2011

April 18-22, 2011

April 25-27, 2011

Agri-input Sales & Marketing for Zuari Industries Ltd.

Managing Livestock Sector for Economic Development

Managerial Effectiveness for Rural Engineering Service Officers

Managing Livestock Sector for Economic Development

2

3

4

5
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Management Development Programs
Concluded

S.No Program Title Program Director Dates Venue

Lucknow

Lucknow

Lucknow

Prof. R L Raina &                     
Prof. Yamini P Sahay

Prof. R L Raina & 
Prof. Yamini P Sahay

Prof. R L Raina

March 3-5, 2011

March 7-9, 2011

March 7-9, 2011

Strategy for Effective People Management for Public Prosecutors of  
U P Govt.

Strategy for Effective People Management for Public Prosecutors of   
U P Govt.

Strategic Corporate Communication

1

3

2

Lucknow

Lucknow

Prof. Payal Mehra &                 
Prof. Yasmeen Rizvi

Prof. Payal Mehra &                 
Prof. Yasmeen Rizvi

March 10-12, 2011

March 13-15, 2011

Strategy for Effective People Management for Public Prosecutors of   
U P Govt.

Strategy for Effective People Management for Public Prosecutors of   
U P Govt.

5

6

Lucknow

Lucknow

Prof. Pankaj Kumar

Prof. Jabir Ali

March 14-16, 2011

March 14-18, 2011

Coaching and Mentoring for High Performance

Agribusiness Supply Chain Management

7

8

Lucknow

Lucknow

Prof. Himanshu Rai & 
Prof. Atanu Chaudhuri

Prof. R L Raina & 
Prof. Yamini P Sahay

March 14-18, 2011

March 14-18, 2011

Managerial Effectiveness for Rural Engineering Service Executives

Strategy for Effective People Management for Public Prosecutors of U 
P Govt.

9

10

Lucknow

Lucknow

Prof. Payal Mehra & Prof. 
Yasmeen Rizvi

Prof. Manoj Kumar & 
Prof. Anita Goyal

March 16-18, 2011

March 24-25, 2011

Strategy for Effective People Management for Public Prosecutors  of 
Govt. of U P

Conceiving and Delivering Business Value for Ambuja Aasman 
Dealers

11

12

LucknowProf. Jabir Ali & 
Prof. Ashwani Kumar

March 28 - April 8, 2011Data Mining and GIS for Decision Support in Agriculture (NAIP)
13

Lucknow, Singapore
& Sydney

Prof. Pankaj Kumar & 
Prof. A Vinay Kumar

March 28 - April 9, 2011Advanced Management Programme for RBI Executives
14

NoidaProf. Archana Shukla &
 Prof N K Gupta

March 28-April 01, 2011Management & Strategic Control of Projects for the Executives of 
National Informatics Centre15

NoidaProf. Krishna Kumar March 07-12, 2011MTP on Managing Strategic Incoherence
4
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Events
Lucknow

The convocation of Indian Institute of Management, Lucknow saw 572 students 
being awarded their diplomas by Dr. Devi Singh, Director IIM Lucknow and Dr. J.J. 
Irani, Chairman, Board of Governors.  Mr. Kapil Sibal, Honourable Union Minister for 
Human Resource Development, Communications & Technology who was the Chief 
Guest on the occasion and delivered the Convocation Address via a video link.

338 students from the 25th batch of Post Graduate Programme in Management, 28 
students from the 6th batch of Post Graduate Programme in Agri-business 
Management, 2 International Exchange students of ESCAP Paris, who have 
satisfactorily completed the requirements of the Post Graduate Programme in 
Management along with 110 students from Post Graduate Programme in 
Management for Working Executives (WMP) and 94 students from International 
Programme in Management for Executives (IPMX) batches, from the Noida campus 
received the diplomas. And as graduates, they are about to swell the ranks of about 
4000+ IIML alumni, whose continuing support helps build the Institute's ongoing 
reputation and community support.

From the 25th batch of Post Graduate Programme in Management Mr. Abhinav 
Kumar Agarwal was awarded with the Chairman's Gold Medal, while Mr. Anubhav 
Mukherjee received the Directors Gold medal. The other awards included PGP 
Chairman's Medal which was received by Mr. Nandanan Parthody, Reshma Sareen 
Memorial Medal for Best Girl Student was received by Ms. Shipra Mahajan, 
Budhiraja Medal for Best All Rounder went to Mr. Piyush Sethia and Bizkool Medal 
for the Best Student in Information Technology was awarded to Mr. Gaurav Bajaj

From the post graduate programme in management for working executives, the 
following were the award winners:

Chairman's Gold Medal for the Batch 07-10  Mr. Varun Gupta
Chairman's Gold Medal for the Batch 08-11  Mr. Rakesh Kumar

Director's Silver Medal for the Batch 08-11  Mr. Sunil Bajpai

From the International Programme in Management for Executives (IPMX), the 
following were the award winners:

Chairman's Gold Medal for the Batch 09-10  Mr. Kunal Gohil
Director's Silver Medal for the Batch 09-10  Mr. C.S,. Badhri Naryanan

Chairman's Gold Medal for the Batch 10-11  Mr. Dushyant Chaturvedi.

Director, IIM Lucknow, Dr. Devi Singh informed all present about the various 
accomplishments of the institute in the year 2010-2011. He also informed that after 
mentoring IIM Rohtak, IIM Lucknow this year is mentoring IIM Kashipur. A new 
centre of excellence in Business for Sustainable Development has also been 
established in year 2010-2011.

In the afternoon the new state of the art Composite Class room block (CCRB) was 
inaugurated by the Dr. J.J. Irani, Chairman, IIM Lucknow Board of Governors .

25th Annual Convocation - 22nd March 2011
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Events
Lucknow

Noida

Valedictory Session - 26 March 2011,  of E-programme on Executive Programme on Human Resource Management.
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Events during the monthFrom the Press

Name of the Publication :  Economic Times
Edition                              :  Kolkatta
Date                                  :  03/3/11

Noida Campus

Noida CampusPlacements

Name of the Publication :  Economic Times
Edition                              :  Mumbai
Date                                  :  3/3/11 

Name of the Publication :  Economic Times
Edition                              :  New Delhi
Date                                  :  3/3/11 
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From the Press

Name of the Publication :  Business Standard
Edition                              :  New Delhi
Date                                  :  04/3/11

Name of the Publication :  Economic Times
Edition                              :  Mumbai
Date                                  :  06/3/11

Name of the Publication :  Economic Times
Edition                              :  Delhi
Date                                  :  06/3/11
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From the Press

Name of the Publication :  Financial Express
Edition                              :  Mumbai
Date                                  :  07/3/11 

Name of the Publication :  Financial Express
Edition                              :  Delhi
Date                                  :  07/3/11 

Name of the Publication :  Financial Express
Edition                              :  Delhi
Date                                  :  06/3/11 
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From the Press

Name of the Publication :  The Hindu
Edition                              :  Delhi
Date                                  :  07/3/11 

Name of the Publication :  Punjab Kesri
Edition                              :  Delhi
Date                                  :  07/3/11 

Name of the Publication :  Times of India
Edition                              :  Delhi
Date                                  :  07/3/11 
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From the Press

Name of the Publication :  Economic Times 
Edition                              :  Kolkatta, Mumbai, New Delhi
Date                                  :  18/3/11 

Name of the Publication :  Indian Express
Edition                              :  Chennai
Date                                  :  14/3/11 

Name of the Publication :  Tribune
Edition                              :  Delhi
Date                                  :  16/3/11 
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From the Press

Name of the Publication :  Business Line
Edition                              :  Delhi
Date                                  :  22/3/11 

Noida CampusOthers

Name of the Publication :  Dainik Jagran
Edition                              :  Kanpur
Date                                  :  5/3/11 

Name of the Publication :  Financial Chronicle
Edition                              :  Delhi
Date                                  :  16/3/11 
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From the Press

Name of the Publication :  Mail Today
Edition                              :  Delhi
Date                                  :  15/3/11 
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From the Press

Name of the Publication :  Times of India, Education Times  
Edition                              :  Lucknow
Date                                  :  28/3/11 

Name of the Publication :  Times of India
Edition                              :  Lucknow
Date                                  :  26/3/11 
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From the PressNoida CampusConvocation

Name of the Publication :  Hindustan Times
Edition                              :  Lucknow
Date                                  :  22/3/11 

Name of the Publication :  Rashtriya Sahara
Edition                              :  Lucknow
Date                                  :  22/3/11 

Name of the Publication :  Swantantra Bharat
Edition                              :  Lucknow
Date                                  :  16/3/11 
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From the Press

Name of the Publication :  Dainik Jagran
Edition                              :  Lucknow
Date                                  :  22/3/11 

Name of the Publication :  Amar Ujala
Edition                              :  Lucknow
Date                                  :  22/3/11 
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From the Press
Name of the Publication :  Business Standard
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