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Publication Profile

Research Publications

Agarwal, N., Pande, N., & Ahuja, V. “Analysis of employee training needs in Information Technology 
Industry”, International Journal of Indian Culture & Business Management (IJICBM), Inderscience 
Publications, 11(3), 2015: pp. 323-343

Keywords: information technology industry; flat structure; matrix structure; soft skills; employability; 
training-need analysis

Information technology industry is one of the fastest growing and high-profit generating industries in the 
world. The employability size of this industry is very high and covers a major proportion of the service 
sector. This industry is the perfect model of individual skills, team-cohesion and organizational success 
hence it is a complete role-model industry to employ both people-oriented and work-oriented approach 
at the same time. This paper puts forward seven essential employability skills:communication, team-
work, work psychology, critical thinking and problem solving, initiative, enterprise and self-
management, learning and adaptability and planning and organizing , which are needed most at the 
time of employment and triesto find out the way to make the training of these soft skills more effective. 
The data has been collected from 400 professionals working across various IT companies in Delhi and 
adjoining areas at different levels. The employability skill set thus created can help employees gauge 
the training needs and design effective training programs accordingly.

Papers

Bajaj, B. & Pande, N., “Mediating role of resilience in the impact of mindfulness on life satisfaction and 
affect as indices of subjective well-being”, Personality and Individual Differences, Elsevier, 93, 2016; 
pp.63-67
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Keywords: Mindfulness, Resilience, Life satisfaction, Affect, Subjective well-being

Recent research has established the effect of mindfulness on subjective well-being. In this present 
study we attempt to extend the previous literature by investigating the potentialmediating role of 
resilience in the impact of mindfulness on life satisfaction and affect as indices of subjectivewell-being. 
The Mindful Attention Awareness Scale (MAAS), ConnorDavidson Resilience Scale (CD-RISC), the 
Satisfaction with Life Scale (SWLS) and Positive and Negative Affect Schedule (PANAS) were 
administered to 327 undergraduate university students in India. Structural equation modeling (SEM) 
results showed that resilience partially mediated the relationship between mindfulness and life 
satisfaction and affect components. The findings corroborate an important role of resilience in 
mindfulness exerting its beneficial effects. This study makes a contribution to the potential mechanism 
of the association between mindfulness and subjective well-being.

Mehra, Payal,  ?Be a Radio Jockey: An Experiential Learning Assignment in a Cultural Communication
Course”, Journal of International Business Education. 10, 2015. 
Http://www.neilsonjournals.com/JIBE/abstractjibe10mehra.html (The Journal is ranked B category by the Australia 
Business Deans Council)

Gupta, Mahima & Mohanty, B.K.,  "An algorithmic approach to group decision making problems under 
fuzzy and dynamic environment", Expert Systems with Applications, 55,2016:pp. 118-132



Page 3 

Publication Profile

Research Publications

Gupta, Mahima  & Mohanty, B.K., “Multi-stage Multi-objective production planning using linguistic and 
numeric data - A Fuzzy Integer Programming Model”, Computers and Industrial Engineering, 87, 2015: 
pp. 454-464

The purpose of this paper is to empirically examine the distinct antecedents of cognitive and affective 
brand trust in the context of high inherent risk product of baby care toiletries. In addition, the moderating 
role of working status and education is investigated for the relationship between brand trust and its 
antecedents. Extensive literature review was conducted to develop the theoretical framework, which 
was then empirically validated through a survey conducted on the 507 respondents. Data were 
analysed using structural equation modelling. The study found that brand credibility, brand 
innovativeness and family influence are antecedents of cognitive brand trust whereas brand intimacy 
and family influence are drivers of affective brand trust. Further, the working status is found to moderate 
the relationship between brand intimacy to affective brand trust and family influence to both cognitive 
and affective brand trust. The study result does not support the moderating effect of education on the 
relationship of cognitive brand trust with brand credibility and brand innovativeness. The study 
recommends marketing strategy implications for high inherent risk product companies such as baby 
care toiletries that what essential factors they must keep in mind while promoting their brand and 
winning trust of customers.
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Jaiswal, R., Dash, S.B.& Mishra, “Why Do Indian Military Officers Want To Leave? An Empirical 
Investigation”,  Armed Forces and Society, 42(2),2016:pp. 386-406

Armed forces form the lifeblood of any nation, and morale of its officers is the key to effective defense of 
the country's borders. Yet, most militaries, and so does Indian, suffer from a relatively high rate of churn 
of officers that has adverse effects. Turnover is detrimental to any organization, and it is particularly 
undesirable for armed forces, as it affects unit cohesion and operational preparedness, thus proving to 
be chronic problem that demands attention. With this aim, we investigate the factors that are 
instrumental in influencing the propensity of military officers to leave. A survey of 476 Indian military 
officers, followed by a rigorous empirical analysis, revealed the pay, promotion, and job satisfaction to 
be the prime perpetrators for the intention of military officers to leave. Our work is a step in the direction 
of stemming the attrition and improving the retention of officers in the Indian military.

Conference & Seminar Presentations

Kavita Chadha, ‘Managing users' expectations in Google age: From academic librarians perspective’, 
paper presented in the International Conference on Digital Governance Innovation, information and 
libraries, jointly organized by ASIALA and IIM Indore from April 14-16 2016 at IIM Indore. The paper has 
been published in conference proceedings titled “Digital Governance innovation, information and 
libraries”, pp. 141-145, edited by Dr. Akhtar Parvez, Dr. Sanjeev Kumar, Dr. Tariq Ashraf, Dr. S.S. Dhaka 
and Sonal Garg

Srivastav,N., Dash,S.B.,& Mookerjee,A., “Determinants of brand trust in high inherent risk products: 
the moderating role of education and working status”, Marketing Intelligence and Planning, 
34(3),2016:pp. 403-420
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Other Assignments

Prof. Samir K Srivastava served as a Member of Scientific Committee for the “International 
Conference on Supply Chain & Logistics Management (ICSCLM 2016)”, India Habitat Centre, New 
Delhi, March 18-19, 2016.

Prof. Samir K Srivastava  served as a Member of the Advisory Committee for the “3rd International 
Conference on Management: Flattening of The Globe: Propelled by E  Commerce & Supply Chain”, 
New Delhi, February 4-5, 2016.

Prof Devashish Das Gupta was invited by Defence Research and Development Organisation 
(DRDO)    to address their 13000 strong team of scientists and officers across India through Video 
conferencing on April 28th. This lecture was delivered at their training establishment ITM, Mussorie. 
This two-hour address was on LEADERSHIP COMMUNICATION. The objective of this address was to 
enable the DRDO scientists, develop communication skills to lead discussions with their clients which 
primarily will be the senior most officers of Indian Army, Navy, and Airforce.

Prof. Neerja Pande was invited to deliver a session on Crisis Communication' to Senior Executives of 
NTPC Eastern Region 1 HQ at Patna on 29th March 2016.
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Management Development Programme

MDPs held during February - April 2016

 

 
S.No. Programme Title Programme Director(s) Dates Venue 

1 

One-year Part-time Certificate Programme in General 
Management for Executives (CPGME11) with 240 
hours of teaching in four on-campus modules (4th 
module) 

Prof. Abhijit Bhattacharya & Prof. 
Ashish Dubey 

February 6-14, 2016 Lucknow 

2 Coaching and Mentoring for Effective Leadership Prof. Pankaj Kumar & Prof. 
Pushpendra Priyadarshi 

February 18-20, 2016 Noida 

3 
Certificate Programme in General Management for 
Executives (CPGME13 - 1st on-campus module) 

Prof. D Tripati Rao & Prof. 
Madhumita Chakraborty 

February 20-28, 2016 Lucknow 

4 Managerial Effectiveness 
Prof. Archana Shukla & Prof. 
Nishant Uppal 

February 22-26, 2016 Lucknow 

5 
Certificate Programme in Business Analytics for 
Executives (CPBAE-IV - 4th on-campus module) 

Prof. Arunabha Mukhopadhyay & 
Prof. Gaurav Garg 

February 24-28, 2016 Lucknow 

6 
Communication, Presentation and Report Writing 
Skills  for DRDO Scientists  

Prof. Payal Mehra & Prof. 
Devashish Das Gupta 

February 29 - March 2, 
2016 

Lucknow 

7 Certificate Programme in Business Analytics for 
Executives (CPBAE V - 3rd on-campus module) 

Prof. Amit Agrahari & Prof. Samir 
K Srivastava 

March 2-6, 2016 Lucknow 

8 Management Module for IFS Probationers 
Prof. Sushil Kumar (CBS) & Prof. 
Payal Mehra 

March 28 - 31, 2016 Lucknow 

9 
Management and Strategic Control of Projects for 
NIC Officers 

Prof. Sushil Kumar (OM) & Prof. 
Vikas Srivastava 

March 28 - April 1, 
2016 Lucknow 

10 
FDP on Part ic ipative Learning and Teaching Case 
Studies 

Prof. Anirban Chakraborty  
March 31 - April 5, 
2016 

Lucknow 

11 

One-year Part-time Certificate Programme in General 
Management for Executives (CPGME12) with 240 
hours of teaching in four on-campus modules 
(module 3) 

Prof. Sushil Kumar (CBS) & Prof. 
Krishna Chandra Balodi 

April 2-10, 2016 Lucknow 

12 
Leadership and Strategic Management for Quality 
Improvement in Education  for HOS of Directorate of 
Education , and SCERT/DIET faculty 

Prof. M Akbar & Prof. Madhumita 
Chakraborty 

April 11-15, 2016 Lucknow 

13 
Managerial Excellence for Distribution Trainers of 
Bharti Axa Life Insurance Co. Ltd. 

Prof. Archana Shukla & Prof. 
Nishant Uppal 

April 12-14, 2016 Lucknow 

14 
Leadership and Strategic Mangement for Quality 
Improvement in Education for HOS of Directorateof 
Education and SCERT/DIET Faculty 

Prof. Rajesh K Aithal & Prof. 
Nishant Uppal 

April 20-24, 2016 Lucknow 

15 Effective Contract Management and Negotiat ion Prof. D S Sengar April 25-27, 2016 Lucknow 
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Management Development Programme

MDPs scheduled during May 2016

 

 

S.No. Programme Title Programme Director(s) Dates Venue 

1 
Certificate Programme in General 
Management for Executives (CPGME-13 
- 2nd on-campus module) 

Prof. D Tripati Rao & Prof. 
Madhumita Chakraborty 

May 21-29, 2016 Lucknow 

2 
Forest Research Methodology for IFS 
Officers 

Prof. Jabir Ali & Prof. 
Sourindra Bhattacharjee 

May 23-27, 2016 Lucknow 

3 
Change Management Programme
(CHAMP) for BEL Executives 

Prof. Neerja Pande & Prof. 
Ajay Singh  

May 23-28, 2016 Noida 

4 
Business Leadership Programme for the 
executives of JK Group 

Prof. Archana Shukla &  
Prof. Seshadev Sahoo 

May 23 - June 3, 
2016 

Lucknow 

5 
Understanding Self for Managerial 
Excellence for MP State Administrative 
Service Officers 

Prof. Pankaj Kumar & Prof. 
Nishant Uppal 

May 30 - June 3, 
2016 

Lucknow 
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IPMX (2016-17) 9th Batch Inauguration
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The 9th batch of IPMX started on 4th April 2016 with inauguration and two days of induction program. 
The inauguration function began with a welcome speech by Dr. Ajit Prasad, Director, IIM Lucknow. He 
congratulated students on being part of prestigious IIM-L community and highlighted upon the 
distinctive methodology adopted by IIM-L for management studies. Students received an insightful 
outlook about how the journey of business education would shape them for their future. Dr. Amit 
Mookerjee, Dean and Head Noida Campus, highlighted the various benefits the students could receive 
from the one year IPMX program. He urged the students to perceive the one year program as an 
education for life time, rather than as an indicator of financial development. Prof. Mookerjee suggested 
that students should build on and transform their lives through hard work, commitment and contribution 
to society. Mr.Rajat Kathuria, Director and Chief Executive, ICRIER, in his inaugural address shared his 
vast and diverse experience underlining the issues faced by the Indian economy and gave students an 
insight on the critical role India plays as a developing and rapidly growing economy. He talked about the 
significance of gender diversity at workplace in India and explained how women participation in 
country's workforce led to faster GDP growth and improved society's outlook towards life. Mr. Kathuria 
highlighted that climate change is an issue of utmost importance to all of us and it was everyone's duty 
to do their bit in improving the environment.
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Events

IPMX (2016-17) 9th Batch Inauguration
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Events

Annual Convocation 2016 

The 30th Annual Convocation of Indian Institute of Management Lucknow  
saw 619 students being awarded their diplomas Mr. Naveen Tewari, founder and CEO of InMobi, 

was the Chief Guest on the occasion and delivered the Convocation Address. 

was held on March 12, 2016
and . 
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Events

Annual Convocation 2016
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Events

Leadership Talk Series

Held on 12 April 2016.

Mr. Ashutosh Sinha a journalist, news editor and news anchor for NDTV and IBN, in his insightful and 
interactive session narrated his experiences with eminent personalities and leaders from different 
industries. He shared some of the exciting stories from his book the The Executors, about individuals 
who had succeeded in life beyond all the hardships.

He laid stress on the importance of ethics in personal and profession lives. Mr. Sinha shared his 
experiences from his journalism career; these experiences had insightful lessons about building 
relationship in the community and being passionate about what we wanted in life.
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Events

Workshop on Data Visualization  Methods & Tools

Centre for Marketing (CMEE) in association with MRSI (Market Research Society of India) organized 2 
day workshop on 25& 26th April 2016 in IIM Lucknow Noida campus and 28th& 29th April 2016 in 
Mumbai.  Participants who attended were marketing professionals & Marketing Research 
Professionals, IT specialist/Data Scientists/ Data analyst, Academicians/ Doctoral students. 
Companies who represented were  GPI,Research Pacific, Sahaj, TNS, MDRA, Karvy, IPSOS, Hansa, 
GfK, MRSS,Purple Audacity,i3 consultants, ITC, BrandKare, AbsolutData, IMRB, Millward Brown.

'A visual picture is worth a thousand words  especially when one is trying to understand huge data, 
which could include several thousand or even millions of variables.’

Chairperson of CMEE  Prof Satya Bhusan Dash expressed his views saying that 'We always try to bring 
leading practioners from industry who deliver the best since the level of participants is high so speakers 
has to be at par excellence. It is a proud moment for me to get appreciations from all the participants and 
speakers. 

One of the participant's feedback- 'The centre is doing incredible job. The speakers were of high repute 
and were able to deliver both theory and hands on. Now when I have learnt I will be able to apply this in 
my system. In short the workshop was well organized and it has exceeded our expectations.
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From the Press

Name of the Publication: Hindustan Times
Edition: Lucknow
Date: May 25, 2016
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From the Press

Name of the Publication: Hindustan Times
Edition: Lucknow
Date: 8/2/16

Name of the Publication: Times of India
Edition: Lucknow
Date: 8/2/16
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From the Press

Name of the Publication: Dainik Jagran
Edition: Lucknow
Date: 8/2/16

Name of the Publication: Pioneer
Edition: Lucknow
Date: 8/2/16

Name of the Publication: Hindustan
Edition: Lucknow
Date: 8/2/16
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From the Press

Name of the Publication: Amar Ujala
Edition: Lucknow
Date: March 13, 2016
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From the Press

Name of the Publication: Dainik Jagran
Edition: Lucknow
Date: 13/3/16
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From the Press

Name of the Publication: Hindustan Times
Edition: Lucknow
Date: 13/3/16-14/3/16

Name of the Publication: Times of India
Edition: Lucknow
Date: 13/3/16
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From the Press

Name of the Publication: Times of India
Edition: Lucknow
Date: 13/3/16
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From the Press

Name of the Publication: Inext
Edition: Lucknow
Date: 13/3/16

Team Samavaya 

Corporate Communication & Media Relations

Indian Institute of Management, Lucknow.
Prabandh Nagar, IIM Road Lucknow - 226013

Email: ccmr@iiml.ac.in


