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Tourism industry in India is one of them most profitable industries in the country
and contributes substantially to foreign exchange. Increased tourism in India has created
jobs in a variety of related sectors, both directly and indirectly. Aimost 20 million people are
now working in the India's tourism industry. India's tourism is thriving, owing to a huge
surge in both business  and leisure travel by foreign and domestic tourists. According to the latest Tourism
Research Publications Satellite Accounting (TSA) research released by the World Travel and Tourism Council (WTTC) and its
strategic partner Accenture, India's travel and tourism industry is expected to generate approximately US$
275.5billion by 2018.
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. This book is first of its kind and is based on a well researched structure of marketing. All chapters are based on
- Working Papers

research in tourism. Special care has been taken to give the book a global touch. It covers almost all prominent
international destinations. Since no book on this topic exists in the market, model outline as well as a detailed
session plan has been provided besides other aids in the Teaching aids CD.
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"This book offers an in-depth treatment of the issues facing tourism marketers. The book's rich

- Forthcoming frameworks, stories, photos and diagrams will stimulate many ideas for those engaged in attracting tourists to
- Concluded their areas."

Philip Kotler, S.C. Johnson Distinguished Professor of International Marketing, Kellogg School
of Management, North-western University, USA

Professor Devashish Dasgupta [has opened] a new chapter in disseminating knowledge of tourism
marketing...Solid research of international scope ... A must read for students of tourism learning about
emerging markets.

Professor Liping A. Cai, Director, Purdue Tourism and Hospitality Research Center, and
- Lucknow Campus Associate Dean, College of Consumer and Family Sciences, Purdue University, USA

- Noida Campus

Events during the month

“This is a truly unique book on tourism marketing, which comprehensively presents the theory of the subject
supported by cases and experiences from industry. The book offer s valuable insights with wide relevance
for the professional and as well as the student of tourism marketing.”

Dr. Russell Arthur Smith, Interim Dean, Cornell-Nanyang Institute of Hospitality Management,
From the Press Nanyang Technological University Nanyang Business School, Singapore

Each chapter is easy-to-read, with excellent brief case studies that include photographs and maps and builds
on relevant tourism management and consumer research literaturean excellent introduction to the field
of tourism management. Really provides much new and exciting knowledge on tourism in Asia

Arch Woodside, Professor of Marketing, Boston College, Massachusetts, USA
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Books Published

Singh S. K. (2010), “Productivity and Efficiency in State Transport Undertakings in India”, Published by VDM Verlag Dr. Muller
Publisher, Germany

ISBN: 978-3-639-28816-2

Productivity and

Indian bus industry, since independence has been organized along a mixed pattern of public and private sector ownership. The industry us Efficiency in State

Transport Undertakings in
India

Determinants an impiicatians for Pring

dominated by publicly owned State Transport Undertakings (STU'’s) since private sector is highly fragmented. Despite their vital role, STU in India
have not been able to keep pace with the very rapid and substantial increases in demand of the past few years. Their service quality in particular has

deteriorated, and their market share has been further reduced as passengers have turned to personalized transport and intermediate public Bl 1
transport. Apart from public criticism of inadequate and irregular services provided under unhealthy conditions of overcrowding and with minimal

passenger comforts and amenities, STUs’ financial performance has also been extremely poor and deteriorating over the years. In the present scenario, tackling the
problem of financial crisis appears to be the biggest challenge for STUs. The book tries to address this issue by analyzing, both theoretically and empirically, the
productivity, cost structure, and pricing issues in STUs.

Organization of the Book

The book is organized into seven chapters. Chapter 1 provides an overview of state transport undertakings in India. Chapter 2 analyzes the growth of passenger road
transport in public sector. Chapter 3 compares STUs on the basis of their levels and growth rates of labor productivity, gross productivity, and productive efficiency. Chapter
4 examines the link between productivity, prices, and profitability using a case study of Andhra Pradesh State Road Transport Corporation. An index number approach has
been used, first to analyze the changes in productivity, prices, and profitability, and then to evaluate the impact of productivity gains on firm's financial performance. Chapter
5 deals with the cost elasticities, returns to scale, marginal cost of production, technological progress, elasticity of substitution and factor demands in STUs. Based on
simulation studies, Chapter 6 suggests optimal fare rates for selected STUs. Chapter 7 presents conclusions from the study and suggests possible changes in public
policies relating to STUs in India

Roshan Lal Raina, Iftikhar Alam, and Faizia Siddiqu (2010) “Communication for Management”, Published by World Press,
Lucknow, 362p

IAword about the book:

Communication is an integral part of everyday managerial interaction. Sizable empirical evidence demonstrates a strong correlation between effective communication
and success in corporate life. It is the most effective tool for making the transition from a manager to a leader. Given the knowledge-driven-context that we are in,
communication has assumed the character of 'life-skill' for individuals as well as organizations to stay ahead of their competitors. Addressing this key concern, this book
titled '‘Communication for Management' is a sincere effort to provide the knowledge seekers a learning resource that explains the basics of managerial communication.
Though the book is based on the UPTU syllabus, yet academics (students and teachers) as well as professionals, interested in developing this key competency, would find
the concepts, theoretical frames, and illustrations discussed here very useful to hone this skill. The approach the authors have followed is that ‘communication' is a skill and
can be honed if practiced well. An attempt has, accordingly, been made to help an individual: (i) assess his/her communication profile; (ii) to know what to practice to
improve that profile; and (iii) to know how to practice. The book, therefore, presents useful tips with proper real life illustrations on honing 'expressive' - ['oral', 'written] as
well as 'receptive’ - [listening’, 'reading’] skills. The text moves in a logical order, starting from the basics of communication to its multifaceted scope and applications in
management

Research Publications
Journal Publications

Pati, S. P.; Padhi, M. & Kumar Pankaj. (2010). 'Influencing Employee Attitudes through HR Practices: An Exploratory Study in Indian IT Sector', International
Journal of Indian Culture & Business Management. Vol. 3, No. 6, pp 607-622.

Abstract:

The importance of employee work attitudes in enhancing organisational performance is well recognised in academic literature as well as in business organisations.
However, the importance of HR practices in shaping and inducing such desirable work attitudes is least investigated empirically. This study wishes tofill this gap in literature
by isolating the HR practices predictors of two such work attitudes organisational-based self-esteem (OBSE) and job involvement (JI). The HR practices of selection
practices and internal promotion, employee voice and greater involvement in decision making and work teams are found to be significantly usable in eliciting the
manifestation of the above listed work attitudes. The influence of gender on the linkage between the HR practices and employee work attitudes is also examined and very
insightful managerial implications applicable to Indian IT industry were deduced.

Keywords: attitude; HR; OBSE; organisational-based self-esteem; JI; job involvement; bundles; controlling; group imbeddedness; EV; employee voice

Pati, S. P. & Kumar, Pankaj.( 2010). “Employee Engagement: Role of Self-Efficacy, Organizational Support and Supervisors Support”. Indian Journal of
Industrial Relations, Vol. 46, No. 1, pp. 126-133.

Abstract:

In the prevailing competitive environment, engaged employees are viewed as a strategic asset by both academicians and practicing managers alike. Although
academicians have isolated various organizational conditions which they argue initiate engagement, there exists a lack of understanding on the observed variations in
engagement levels between employees exposed to similar organizational conditions. Through theoretical arguments as well as empirical support, this study argues that
differences between self-efficacy levels in employees are primarily responsible for differences in displayed engagement. Based on the findings the study argues and
defines engage-ment as expressed empowerment pertaining to a role thus enriching the management literature concerning engagement. Suitable managerial implications
are alsodiscussed.
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Ganguly, B, Dash.S.B. Cyr, D and Head, M (2010). “The Effects of Website design on Purchase Intention in online shopping: The Mediating role of Trust and
the Moderating role of Culture”, International Journal of Electronic Business, 8(4/5), 302-330.

Abstract

Lack of trust in online transactions has been cited by past scholars as the main reason for the abhorrence of online shopping. This paper proposes a model and provides
empirical evidence on the impact of the website design factors on purchase intention in online transactions across customers of different cultural values. Our empirical
model has resulted in several meaningful conclusions. We have tested the mediating role of trust in online transactions to provide empirical evidence that the trust in the
online store represents the generic mechanism through which the focal independent variables are able to positively influence online purchase intention and reduce the
perceived risk of online transactions. We have demonstrated the moderating effect of culture in online shopping and thereby offered insights to the relative importance of
website design factors contributing to trustin online shopping for customers of different cultural values.

Keywords: Trust, online purchase intention, perceived risk, online shopping, moderators, mediators, website design, culture, e-commerce, B2C e-commerc

Conference/Seminar Publications

Mishra, S. S. and Saji, K.B. 2010. “Effects of Organizational Determinants and Moderators to New High-tech Product Development Process”. Paper
presented and published in the refereed proceedings of the 2010 Academic Conference of The Institute for the Study of Business Markets (ISBM-2010), held at
Harvard Business School, Harvard University, Boston, MA, USA during August 11-12, 2010.

Abstract

Product Managers of high-tech firms often face the dilemma of whether to develop new products by sticking to the existing technology or introduce new technology in place
of the existing one. Such technology choice decisions are often characterized by several factors, which most often determines the success of the new high-tech product
development process. In the existing literature, there are very few empirical studies (e.g., Krishnan and Bhattacharya, 2002; Saji and Jain, 2006) that links technology
acquisition strategy to the new high-tech product development process. An overall assessment of the effects of organizational determinants and moderators to the new
high-tech product development process has not been attempted so far, which motivated us to carry out a conclusive research on the same. The present paper reports the
research objectives, the research methodology employed, and the preliminary outcomes of the study related to technology choice decision on New high-tech Product
Development process.

Saji, K.B., and Mishra, S. S. 2010. “Does New Product Typology Moderate the Technology Substitution to Readiness-to-Design Relationship in New High-
tech Product Development Process?”. Paper presented and published in the refereed proceedings of the 2010 Academic Conference of The Institute for the Study
of Business Markets (ISBM-2010), held at Harvard Business School, Harvard University, Boston, MA, USA during August 11-12, 2010.

Abstract

As technology remains at the core of the high-tech products and the technological features play an important role in their marketing, the decision on technology substitution
plays an extremely important role in new high-tech product development process. It has been observed from the extant literature that the well acclaimed notion of product
typology (Booz et al,1982) could influence the technology substitution to readiness-to-design relationship in new high-tech product development process. Although
technology substitution has been examined by a few researchers (Fisher and Pry, 1971; Das and Van De Ven, 2000), its role in the new high-tech product development
process has not yet been explored, which led to the genesis of the present study. Through this paper, we report the significant outcomes of a generic empirical examination
that we tried out to find whether the New Product Typology moderates the Technology Substitution to Readiness-to-Design relationship' in New high-tech Product
Development process

Rao, D. Tripati and Krishna Mahale, 2010, “Dynamics of Growth in India’s Service Exports: Interplay of Exogenous Human Capital and Complementing Foreign
Capital in the Presence of Labour Market Infirmities”, in the European Trade Study Group (ETSG) conference hosted by University of Lausanne during Sept 9-11,
2010.

Abstract

While we explore the determinants of India’s services exports through an augmented-gravity model, we find that, unlike for goods exports, the determinants are not the
‘usual suspects’ of gravity variables such as, distance and remoteness as much as market size, economic freedom and domestic population. We conjecture that the
diminishing contribution of distance might be an outcome of scale-effects due to factor accumulation since the behavior of all the estimates reflects the scope for
unbounded levels of services trade. We infer and interpret these results as supply-driven services growth with the accumulation and mobilization of existing stock of human
and physical capital. However, we do not reach to an unqualified conclusion regarding human capital linkages with services exports in the sense that there may be certain
*home-grown” structural and institutional specificities, for instance, the presence of labour market infirmities, are to be met for validating the Indian experience. The next
stepin the agendaiis to formulate a deterministic as well as stochastic model to theorize such a growth experience and in turn deriving its implications on the sustainability of
economic growth.

Singh Ajay, 2010, “CSR Initiatives in Rural India: Are they Sustainable?” Paper presented at 16th Euro-Asia International Research Conference; 1-3 September,
2010.atHIROSHIMA SHUDO UNIVERSITY, HIROSHIMA, JAPAN.

Abstract

India is a vast country where over 800 million population lives in villages, and even though quality of life is gradually improving for the middle class, the support and
opportunities for a large section of the rural poor to improve their socio-economic conditions is stillinadequate, and the government programs are not sufficient to meet their
needs. As a result the corporate support in various fields, such as literacy, vocational education, women empowerment, quality primary education, water resources or
micro-finance, to name few, is inevitable to bring socio-economic changes in rural India. In this backdrop, the article highlights an overview of CSR initiatives in India. Based
on primary and secondary sources, four well known initiatives by leading Indian organizations across sectors have been analyzed to build perspective of CSR in India. The
core focus of the paper however is the corporate strategy and social initiatives undertaken by Jaipur Rugs Company in the remotest of rural areas in the State of Rajasthan,
where the literacy, particularly women's literacy rate, is lowest in the country. The extent to which these programs in the villages actually impacted the target group as well as
the sustainability and adaptability of the initiatives has been analyzed. The paper argues that only such win-win CSR model which can help in training and development the
rural poor and link them to core business of the company can bring socio-economic changes in the lives of rural poor, and is sustainable.
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Working Papers

Bisen, Aditya and D. Tripati Rao, 2010, "Currency Forwards, Volatility Clusters and Hedging Currency Risks: An Emerging Market Perspective", IIML Working
PaperNo02010-07,

Abstract

Firms in emerging markets often use forward contracts to hedge currency risk. While they normally serve the purpose, but are imperfect hedging instruments in highly
volatile periods with volatility clusters affecting the forward premiums and making hedging unattractive. Since currency forwards are mainly short-term instruments with
maximum liquidity concentrated in one, three and six month segments, single exposures in the distant future must be hedged through roll-over of short-term contracts.
However, with volatility clusters generally extending beyond the expiry period, the roll-over of contracts could also become particularly costly. Multiple exposures, such as,
debt service payments, often hedged by entering into a new forward contract at the beginning of the payment period, face similar problem because volatile market
conditions transfer spot volatility to future earnings by way of derived volatility in forward rates. While the way forward is to buy/sell multi-period contracts for hedging in
order to avoid the risk of getting caughtin a volatility cluster, efforts should also be to build natural hedges to minimise currency risk as far as possible

Pati, S. P. & Kumar Pankaj. Perceived Organizational Support as Engagement Driver: The influence of Individual Differences & Gender. IIML Working Paper
Series. WPS 2010-11/01.

Abstract

Employee engagement being labeled as one of the “hottest topic” in management in current times, this study explores in depth the relationship between perceived
organizational support and the same. Additionally it also explores the influence of self efficacy, organization-based self-esteem and gender on the above mentioned
relationship. The results, based on questionnaire data, indicate an indirect relationship between perceived organizational support and employee engagement. While
organizational based self esteem was found to mediate the above relationship, self efficacy was found to moderate the same. The findings unequivocally points out that
the epicenter of engagement is hidden in job design and role fit. Further the study argues for a strategic compensation policy, where employees with lower self efficacy can
be induced to engagement by rewards, while those possessing higher self efficacy must be recognized.

Keywords: engagement, IT, recognition, OBSE, mediator, moderator

Articles in Magazine

Samir K Srivastava, “Exciting time ahead”, Logistics Times, Volume 1, Number 3, July 2010, pp. 42-44.

Abstract

The challenge of a growing economy is an exciting time for warehousing in the Indian context. It is gaining the focus and attention of many firms and supply chains. Many
firms are into warehousing capacity expansion; Logistics Service Providers (LSP) have come up in the present decade and are expanding rapidly; and even logistics parks
are coming up. There is a great potential for ways to improve warehouse management. Firms need to look at their SCM integration — warehouses in particular — as an area
where greater efficiencies can be had. Managers need to make sure that warehousing link in their supply chains acts as a competitive advantage for their firm.

The full article can be accessed at: http:llissuu.com/rajmisra/docs/final_It_jult_2010_pdf_magazine/42?mode=a_p

Samir K Srivastava, “Are we ready?”, Logistics Times, Volume 1, Number 4, August 2010, pp. 19-21.
Abstract

In present competitive world, businesses that achieve success work seamlessly in tandem with customers and suppliers. Since all functions may not be within their core
competence, many firms consider the following options in order to handle their logistics activities effectively and efficiently — providing the function in-house by making the
service, or owning logistics subsidiaries through setting up or buying a logistics firm or outsourcing the function and buying the service. Currently, there has been a growing
interest in the third option, i.e. outsourcing of logistics functions to logistics service providers (LSPs). All these aspects are explored to find out if India is ready for seamless
logistics.

The full article can be accessed at: http:/lissuu.com/rajmisra/docs/final_aug_It_2010/19?mode=a_p

Samir K Srivastava, “800 bn booty”, Logistics Times, Volume 1, Number 5, September 2010, pp. 14-16.

Abstract

Collection of product recalls as well as collection and recycling of post-consumer goods is gaining interest in business and societies worldwide. Many organizations are
discovering that improving their reverse logistics processes can be a value-adding proposition. Growing green concerns and advancement of green supply chain
management concepts and practices make effective and efficient reverse logistics all the more relevant. Today, it is viewed as an area that offers great potential to reduce
costs, increase revenues, and generate additional profitability for firms and their supply chains. They can save money if they manage their returns better.

The full article can be accessed at: http:/lissuu.com/rajmisra/docs/It_sept_2010_pdf/14?mode=a_p
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Articles in Magazine

Sanjay K. Singh, “Road Safety in Indian Cities”, IRF BULLETIN SPECIAL EDITION:: URBAN MOBILITY, Edition : August 2010, published by International Road
Federation (IRF) Geneva, Switzerland

More than 240 people get killed every weekin India’s metropolitan cities (cities with populations of a million or more). There are 34 fatalities per week on the roads of Delhi
alone! But, Delhiis not the riskiest city in the country. No less than 16 other metropolitan cities present a higher risk than Delhi. The level of risk in the cities of Uttar Pradesh,
the most populous state of India, is more than twice that of the other cities in the country (see Figure). Why then is the road safety situation so bad in so many cities of India?
The main reason appears to be the prevailing imbalance in modal split coupled with inadequate transport infrastructure and its sub-optimal use. Very few cities have

an adequate public transport system. People rely primarily on personalised modes such as cars and two-wheelers and para-transit modes such as auto-rickshaws and
tempos. In most of the cities, two-wheelers and cars account for over 90% of the vehicle population, whereas the share of buses is negligible. In general, the road space in
cities is grossly insufficient and the problem of traffic accidents is further aggravated by the mixed nature of traffic composition. Experience shows that fatalities tend to be
concentrated around roads that are dysfunctional in the sense that they are not fit for carrying such mixed streams of intense fast and slow moving traffic safely. Typical
features aggravating injuries and fatalities include traffic volumes and speeds that the roads were simply not designed for, high proportions of young and inexperienced
drivers and high levels of nonmotorised transport users, such as cyclists and pedestrians, vying for the same road space. Most of the traffic accidents are attributed to
human error. For this reason, road safety initiatives traditionally focus on ‘fixing’ the driver in order to prevent crashes. While there can be no doubt that approaches
involving road safety education and enforcement are essential in curtailing traffic accidents, there is an equal and parallel need for more focus on mitigating the outcome of
accidents by designing safer vehicles and safer roads.

Roads should be designed in such a way that they are not only self-explaining but also ‘forgiving'. Accidents are less likely to occur on self-explaining roads and injuries will
tend to be fewer and less severe on forgiving roads. A self-explaining road shows road users precisely where they should be at any given moment and guides them on how
to proceed safely. For example, a simple cost effective pedestrian refuge (a small raised and protected island) in the middle of a busy road, where pedestrians can pause
before continuing to cross, not only clearly indicates where to cross, but also makes crossing much easier and safer. Forgiving roads protect road users in the event of an
accident. Road design must recognise that accidents can occur and ensure that injuries and fatalities are minimised. For example, simple engineering features like safety
barriers can be used to separate fast moving vehicles from people. Similarly, crash cushions can be used to reduce the consequences of an accident. While increased
mobility is essential for economic development and the relief of poverty, it should not be at the cost of escalating fatality rates among the poorer and most vulnerable
sections of society. Appropriate action needs to be taken that simultaneously addresses vehicles, user behaviour and the design of the roads themselves. Akey part of the
solution lies in assessing the networks of metropolitan cities and identifying those dysfunctional roads on which large numbers of road users are being killed or seriously
injured. These roads should then be targeted for safety upgrading through affordable, cost effective measures

Editorial Assignments

Prof.Saji K.B.Nair served as reviewer on the editorial review board of the conference proceedings of the American Marketing Association's (AMA) 2010 Winter
Marketing Educators’ Conference held at New Orleans, LA, USA during February 19-22, 2010. He worked for the Marketing Strategy track.

Prof.Saji K.B.Nair served in the programme committee and on the editorial review board (as part of the track International Marketing Management and Supply Chain)
of the conference proceedings of the 2010 Academy of International Business (AIB) annual meeting held at Rio de Janeiro, Brazil during June 25-29, 2010

Other Assignments

Mr. Mustahsan Usmani Raja, Dy Librarian & In-Charge Library, was invited by Jawahar Navoday Vidyalay (JNV), Barabanki on May 17, 2010, as a resource person
to deliver a lecture to newly appointed librarians. The program was attended by 50 JNV's librarians from all over India

M Devel P
Forthcoming anagement Development Programs

| S.No | Program Title | Program Director | Dates | Venue |
1 Effective Leadership and Management Skills for Navodaya Vidyalaya | Prof. Sushil Kumar (CFAM) & Prof. October 4-8, 2010 [IM Lucknow Campus
Samiti Rajesh K Aithal
2 Finance for Non-Finance Executives Prof. Manoj Kumar October 7-9, 2010 [IML Noida Campus
3 Understanding Self for Managerial Excellence Prof. Pankaj Kumar October 7-9, 2010 [IM Lucknow Campus
4 Retail Business Efficiency Development Programme for High End Prof. Devashish Das Gupta & Prof. October 11-13, 2010 IIM Lucknow Campus
Development Officers of LIC R L Raina
5 Personal Effectiveness & Growth for NHPC Executives Prof. Shailendra Singh October 11-14, 2010 [IM Lucknow Campus
6 Finance for Non-Finance Executives for Power Grid Corporation of Prof. A Vinay Kumar October 18-20, 2010
India Ltd.
7 Leadership for Innovation in Agriculture (NAIP) Prof. Sushil Kumar (CFAM) October 18-22, 2010 [IM Lucknow Campus
8 Foundation Course of FDP of SMF Prof. Krishna Kumar October 18-23, 2010 [IM Lucknow Campus
9 Core Leadership MDP for BSF Commandants Prof. Prakash Singh & Prof. October 18-30, 2010 [IM Lucknow Campus
Ashutosh Kumar Sinha
10 Managerial Effectiveness Prof. Archana Shukla October 25-29, 2010 [IM Lucknow Campus
1 Priority Setting, Monitoring and Evaluation (NAIP) Prof. M K Awasthi October 25-29, 2010 [IM Lucknow Campus
12 General Management Programme for Defence Officers Prof. RK Sriva'(s;tava & Prof. Ajay K | October 252, 310110 -April 8, | 1IM Lucknow Campus
arg
13 |GMP for IFS Officers (MCT) Prof. Sushil Kumar (CFAM) & Prof. | October 31 - November 4, | IIM Lucknow Campus
Ajay K Garg 2010
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S.N P Titl P Direct Dat T fP Vi
Effective Leadership and Management Skills | Prof. Sushil Kumar (CFAM) | A\ qust 2-6. 2010 Sponsored IIM Lucknow Camous
T for Navodaya Vidyalaya Samiti Principals & Prof. Payal Mehra va ' P P
GMP for Indian Audit & Accounts Officer Prof. Manoj Anand & Prof. | August 2 - September Sponsored 1IM Lucknow Campus
2 Trainees Pankaj Kumar 10, 2010
Retail Business Efficiency Development for Prof. Devashish Das Gupta | a,qust 4-6. 2010 Sponsored IIM Lucknow Camous
3 High End Development Officers of LIC & Prof. Payal Mehra va ' P P
Business Communication Skills for REC Prof. Neerja Pande August 9-11, 2010 Sponsored IIM Lucknow Campus
4 |Executives ’
Retail Business Efficiency Development for Prof. Devashish Das Gupta |  ayqust 11-13. 2010 Sponsored IIM Lucknow Camous
5 High End Development Officers of LIC & Prof. Payal Mehra va ' P P
Public Private Partnership for Innovation in Prof. Sushil Kumar (CFAM) | 5 st 16-20. 2010 Sponsored IIM Lucknow Campus
6 |Agriculture (NAIP) & Prof. Jabir Al vou ’ P P
General Management Programme for BPCL | Prof. M Akbar & Prof. D August 16-22, 2010 Sponsored 1IM Lucknow Campus
7 |Executives Tripati Rao '
g |General Management Programme for NTPC | Prof. Prakash Singh & August 23-September Sponsored IIM Lucknow Campus
Executives (ERHQ) Prof. Satish S M Hou 3 2018 P P
9 |Retail Business Efficiency Development for Prof. Devashish Das Gupta | - a,qust 25-27. 2010 S d IIM Lucknow C
High End Development Officers of LIC & Prof. R L Raina vaus ' ponsore HCKnOW ampus
10 |Retail Business Efficiency Development for Prof. Devashish Das Gupta | gentember 8-10. 2010 Sponsored IIM Lucknow Camous
High End Development Officers of LIC & Prof. R L Raina P ’ P P
T Persgnal Growth through Emotional Prof. Shailendra Singh September 13-15, Open IIM Lucknow Campus
Intelligence 2010
12 |Corporate Communication and Media Prof. R L Raina September 13-15 IIM Lucknow Camous
Relations P 2010 Open P
43 |Data Analysis for Marketing Decisions Prof. Satya Bhusan Dash September 13-17, Open IIML Noida Campus
2010
14  |General Management Programme for Sr. Prof. R K Srivastava & September 13-24, Sponsored 1IM Lucknow Campus
Officers of Indian Statistical Services Prof. Kaushik Bhattacharya 2010 P P
IIM Lucknow
15 Advanced Management Programme for Sr. Prof. Bharat Bhasker & September 13-October Sponsored Cam .
X pus,Shanghai,
IES Officers Prof. Ajay K Garg 22,2010 Melbourne & Sydney
16 |Retail Business Efficiency Development for Prof. Devashish Das Gupta |  September 15-17, Sponsored IIM Lucknow Camous
High End Development Officers of LIC & Prof. R L Raina 2010 P P
47  |Workshop on Change Management in Prof. Sushil Kumar (CFAM) |  September 18-19, Sponsored 1IM Lucknow Campus
Bureaucracy for IFS Officers 2010
18 |Operations Planning and Control Prof. N Narayanan September 20-22, Open IIML Noida Campus
2010
19 |Retail Business Efficiency Development for Prof. Devashish Das Gupta |  September 22-24, Sponsored IIM Lucknow Camous
High End Development Officers of LIC & Prof. R L Raina 2010 P P
o0 |Mid-Career Training for IFS Officers Prof. Sughil Kumar (CFAM) September 20-25, Sponsored IIM Lucknow Campus
& Prof. Ajay K Garg 2010
91  |Team Building Prof. Archana Shukla September 27-29, Open IIML Noida Campuss
2010
22 [Mentoring for High Performance for RBI Prof. Pankaj Kumar September 27-October Sponsored IIM Lucknow Campus
Executives 1,2010
23 |Mastering Marketing Prof. Devashish Das Gupta September 27-30, Open 1IM Lucknow Campus
2010
94 |General Management Programme for NTPC | Prof. A Vinay Kumar & September 27-October Sponsored 1IM Lucknow Campus
Executives (NRHQ) Prof. Anita Goyal 9,2010
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Events during the month
Lucknow Campus

Eleventh Annual Library Day celebrated atlIM Lucknow on September 23,2010 by Gyanoday (Library : the learning resource centre) of IM Lucknow

Inaugural session started with the welcome address delivered by the Library In-Charge, Mr M U Raja. Later on Dr Roshan Lal Raina, Chairman, Library Advisory
Committee, 1IM, Lucknow, talk about the concept behind celebrating Library Day. The program was presided over by Dr. Devi Singh, Director of the Institute. He
emphasized that there is need to provide value added services by the libraries to meet the ever-changing need of the library users particularly the teaching fraternity.

Annual Library Day Lecture on the theme “Traditional Knowledge: Collection, Preservation, Protection and Access” was delivered by Dr. H. K. Kaul, Director, DELNET,
Delhi. Dr. Kaul emphasized that we must take care of Traditional Knowledge if we want to preserve it for future use and be benefitted. He also said that if traditional
knowledge is not preserved there are chances that we may loose it forever as in the case of some tribes losing there traditional knowledge.

Dr. Devi Singh, Director, lIM inaugurated the book exhibition organized on the occasion.
The program was attended by faculty of the Institute and a large number of Library and Information professionals of the city as well as book trade people.Inthe end Mr. M. K.
Singh, Deputy Librarian presented the vote of thanks to the august gathering

SRR RA R L LT Lok T

An exhibition titled *Gandhi-King-lkeda: A Legacy of Building Peace' was organized in Samanjasya on September 25, 2010 (Saturday) and September 26, 2010
(Sunday) by ‘Bharat Soka Gakkai' in International Peace Centre.

Independence Day Celebrations at IIM Luckno - August 15,2010

Independence Day was celebrated with gaiety at M Lucknow. The day started with the ceremonial Flag Hoisting followed by various cultural programs.

26th Foundation Day of IIM Lucknow celebrated July 27,2010

26th Foundation Day of M Lucknow celebrated on 27th July 2010. The day started with a plantation activity followed by various cultural events. Mementos were distributed
to the staff members who had completed 25 years of service. Cash award was given to the meritorious children of staff members.

IIM Lucknow SPICMACAY Chapter begins its journey in July 2010 with a stellar performance by Abhay Rustum Sopori, the accomplished Santoor player and
Music Composer and son of legendary Santoor player, Padmashri Pandit Bhajan Sopori.

Abhay Rustum Sopori captivated the young audience with his enthralling performance in which he was accompanied by Durjoy Bhowmick on tabla and Shabbir Ahmad on
tanpura. The event was attended by around 200 students from both first and second years and the chief guest of the performance was Prof. Shailendra Singh. Kashmiri
evening, the event was inaugurated by Prof. Shailendra Singh and Abhay Rustum Sopori when they lighted the traditional “Deep”. This was followed by Abhay Rustum
Sopori’s performance on Santoor The evening concluded with the Artist being honored by the chief guest with a memento by SPIC MACAY 1IM Lucknow Chapter.
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Events during the month
Noida Campus

Dr. Kiran Bedi visits Noida campus of IM Lucknow for Leadership Talk Series on August 24,2010

| Volume XXI Nos. 15-17

Dr. Kiran Bedi visited the Noida campus of IIM Lucknow for Leadership Talk Series. The talk mostly centered on “The role of corporates in social development” but Dr. Bedi
was able to touch upon several other contemporarily relevant issues like the handling of bureaucracy, using the odds to your advantage and innovation.The former super-
cop and Magsaysay award winner from Punjab emphasized on the importance of 'constantly sharpening your axe', however high you may be in your organization's
hierarchy, by staying in touch with the lowest level of operations. “Walking the beat with my beat-cop sensitized me to the importance of a good day's rest for our force”, she
recalled, “as most criminals become active after dark”.

Amongst the several messages she sent out to the emerging leadership of India, one of the strongest was related to the need of incorporating care into their business-
transactions, as opposed to simply discharging the duties from their job-description. Professionals can discharge their duties expected of them, but it would take a
“professional-plus” to ensure that the service rendered reaches and is meaningful to the end-recipient.“The only real leader | have met”, gushed Prof. K Ramakrishnan
towards the end of the speech, pretty much summing-up the mood of the students, who were thoroughly impressed and immensely motivated by the impassioned speech

from Dr. Bedi.
From the Press

Publication : Amar Ujala (Delhi Edition)
Date : 29th August 2010
Coverage : Dr. Kiran Bedi’s visit to [IML Noida Campus
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Publication : Economic Times (Delhi Edition)
Date : 22nd August 2010
Coverage : CAT 2011

 CAT entrance o

“THE Cgmmon Admission Test
Institutes of Management
(ItMs) and some other top
B-schools in the country (3
will be held between Oc- |
tober 27 and November
24, CAT authorities said
oy it o
~ Forms for the test will
be available until Sep _ !
ber 27, butaspirants ister themselves between August 30
and September 30, CAT convenor Prof Himanshu Rai (IIM Luc-
know) said. “This year’s computer-aided tests will be held in 78
test sites across 33 cities,” he added. 55
The tests will be conducted on 20 different days in a span of
28-days. “Breaks have been keptin view of the festival .,
and to cushion for corrections that need to be made duringtl
test days,” Prof Rai said. The results will be out by January 12,
2011. CAT 2009 was the first computer-aided test for the covet-
ed institutes; a shift from the regular pen and paper format. In
2009, the tests were condugted in 32 cities and at nearly double
the number of test sites: CAT 2009 drey a lot of flak since it was
. interrupted by technical glitches that included virus attacks and
systems crashes. %, - §
Although the régim%ﬂun-:proms&-mips; the same as last
year, CAT aspirants can change their.preferences of venue and
date anytime during the registration period this year. “The entire
system has been overhauled. We have taken care of all possible
glitches,” Prof Raisaid.
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From the Press

Publication : Business Standard (Kolkatta Edition)

Date
Coverage

_'IIMS SEE SURGE IN PRE-PLACEMENT OFFERS

: 30th August 2010
: Pre placement offers

Industry majors keen to Iw'e ﬁeshers based on the!r performance during summer mtemsths

CHITRA LUNNITHAN
Ahmedabad

he [ndian Institutes of

Management (IIMs)

seem to be brimming £
I ‘with a feeling of opti-

mism — thanks to the

students opting out of the place-

ment process.

‘With most [IMs witnessing
number af pre-place-

ture looks bright for the graduat-
ing batch of 2011.

PPOs are offered to students
-performance during

based on thedr

the summer internship in a com- |

any, after the completion of the
st year of the management

end of lnst weak, mostly
sulting, and a few from the mar-
sector and imestment bians.

leefing

The number of offers are higher
meumg:gu and we expect
mare PPOs warious sectors by
October We will get a clear picture
by Movember.” said Samyukktha
Thirumeni, mshlul relations

'Ilmﬂ:nunnpmhl-
ing ¢n the campus with the in-
creased number of FPOs as stu-
dents have more options. In fact, a
lot of people have already opted
out of the placements due to PPOs
and we are expecting less students
for finals.*

The institutes are inviting more companies on campus to accommodate the increased batch size

Orut of the total PPOs to IIM-C

students, more than half are for do- - more

mestic positions. The institute will
invite a larger number of compa-
nies for the final this
year, but not consulting
the students to understand their

1TM Lucknow (IIM-L), with a
record number of
Tast year, could invite 10-15 per cent:

i mnﬁn"énm,m-x.

s, we will be inviting 1016 per cent
to visit our cam-
pus for recruitments, The insti-

tuite has received 22 PPOs thus far,
‘higher than the number last year
during this time. While it is pre-
‘mature at this stage to draw a trend
‘sion seems to suggest that firms are

(325} looking to hire in greater numbers

fered FPOs 5o far have been con-
sulting, marketing, general man-
agement and financial services. The
institute expects a large number
of PPOs fo be offered by investment
banks and other financial firms in
October and November. Last year,
the total PPOs were 41. At IM-L,
380 students will be passing out
in2011 as compared to 316 in 2000.

EaﬂyPPOs erp]am how com-

, e

The major sectors that have of-

inding the
we—nhﬁemzm route. tn selection
maore useful because they get to take

said Sapna Agarwal, head - ca-
meer development services, IIM,

“We will be inviting more com-
panies since our batch size is larg-
er The 2011 batch has 348 students.
as compared to 268 in the 2010
batch,” she said.

, IIM Kozhikode (IM-
K}ma!l}p&rmmnm
pany participation this year for
[ smdents. Compared

PPOs so far from FMCG, llm'eﬂl
ment banks and
compared to 14 in the year-ago pe-
riod. “Last year, we had 20 PPG:
but we expect about 25-30 PPOs
this year since we believe that the
flow of PPOs and PPLs is much bt

V8 ter tham last year as more firms are

looking to expand and recruit the

best talent available in the country,”

said G Sridhar, (place
ments) ot [IM Kozhikode,

The steady flow of PPOs has

is earpec‘teﬂ to bring more cheer

ACTOSS CAMPLSES. Bﬁcmnnfmd

wrtmplnun of new recruiters in

Ban- I]'M Imium (IIM-T), without dis
the

firms,  ments.” Chhal i

ember, placement committes af)

Trumbers.

The PPOs are from FMCGs, in
wvestment banking and IT sectors)
Some companies that have come
uup with FPOs and PPls are HUL, P
Morgan Chase and Set Max, tof
name 3 few.

Although the 2010 bateh s sim-
ilar in numbers (240) to last year)
the institute plans to invite more

o prow

a better choice in terms of
Ezatinm and profiles. “There ia a def|
Enite positive correlation as the PPO)
numbers set & trend for finel place
o 2010 had 65 mm&. e whid

pa

the cliss of 2011 will se6 66 students
graduating. The general mood on
campus regarding placements kg
upbeat, 8 major contributor 1o thig
b&wmnm«ﬁmmw
that the institute

vices Industry for domestid

fields of sparts

acloser look at

the summer internship.
“FPOs to some extent indicate
o L

and NGOs,
wmh:m students might
be willing to eqﬂum nEW AVENUES

ingness to hire. To that extent, the
FPOs 50 far are indicating a healthy
trend. Our students start

PPis by June-end or July and the
FPOs continue till January or Feb-
muary. The trend shows that the num-
bers will be better this year. So
l!r, the students have received af-

fiers from. L

“We have recaived a number
of PPOs and pre-placement inter-
views (PPIs) for domestic positions
and the members are definitedy look-
ing up compared to last year. The
PP0g are expected to increass as

in-
vestment banks and IT companies,*

are showing a bullish
trend on hiring,” said Amit Chhabra,

- tively to the company they wersf

" "W expect that mast of the FPOS
‘we received will be converted in
Th

have been able to contribute posi

working for during summer in-
ternships and are confident that the)
company will want to retain them.]
Also, for the final placements, wel
have invited more companies to be
able 1o give more choice o the par
ticipants in terms of profiles of
fered,” said a member of the pub]
lic relations cell at [TM-5.

Publication : Financial Express (Mumbai & Delhi Editions )

Date
Coverage

: 30th August 2010
: Workshop on Nation Branding




Volume XXI Nos. 15-17

Page 10 |

From the Press

Publication
Date
Coverage

"

LA

i

: Hindustan Times (Delhi Edition )
: 1st September 2010
: B’ School Ranking

i A
]

The second Hindustan Times Best B-schools n India Survey shows that
western India has emerged as the cradle of management education in this
country. And yes, the high-flying, big money jobs are returning

Echools of Busireas =
—— L. o
mu Hin thal rogion .Tin:gl-ca wach
corresponad b sl-India compesite ierotitation, ~Thid Wil sl eur
mb-!'l..-nd'n.mﬂht ‘studenis more coveied (n the inter
I et ho cant s tha enky region | ratianal job market as well as
mm:r:wﬂumﬁ n-nmi-':d—d—,'.-:
ntanes from the Elb d-pngl-mm“
mmu‘uﬂ Tﬂ.
mocoedieg o the. T Beat B immiten i the s [IM 10
cthonls in India. Lasget this aceriditacion. Oncs IIM-
b o iy o 6 bk e AACHD, they s
wmﬂ* o bcziard L
Mlﬂmm Bocial were showisg up an hl:?l
hmhmw )
3 hn-a-glh’ wAthe Tp b THE MOST INTERESTING FINDINGS
.t gty b OF THIS SURVEY REMAIN THE
sl thair Pasings gokal lata  peagy NIVIDE THE EAST | AGS
LN, Welitsghsr Institute ST 1N THES |
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From the Press

Publication : Hindustan Times (Delhi Edition )
Date : 1st September 2010
Coverage : B’ School Ranking

Lucknow

A humane school

lIM-L teaches students not to lose track of social concerns

Manish Chandra Pandey "h::illg._:

manish. pandey®@hindustantimes.com

MAIN COURSES OFFERED: Post
Graduate Programme (PGP), PGP-
Agriculture and Business Management

COURSE FEE: 38 lakh

CURRENT BATCH SIZE: 414
MALE-FEMALE RATIO: 348 (m): 66 (f)
FACULTY-STUDENT RATIO; 15,5
' PLACEMENT SEASON: 2010 - 1 week;

- e A

hen Devi Singh,

director, Indian 2009 - 2 weeks; 2008 - 1week
Institute of NUMBER OF OFFERS (2010): 370
Management, AVERAGE DOMESTIC SALARY (2010);

Lucknow, said: “We
compete with ourselves alone and
emphasise holistic learning”, HT'
decided to check if he was as good as
his word.

On the campus, [IM students run
adult literacy classes. “The idea is to
make everyone on the campus,
including the support staff and
workers, literate,” explained Ishani
Pruthi, a second-year student.

This is more than just social serv-
ice. The curriculum is being over-
hauled to ensure that students do
not lose track of societal concerns,
said Singh.

Vinit Chauhan, global business

Not declared

AVERAGE INTERNATIONAL SALARY © |
(2010): Not declared i
! FOREIGN PLACEMENTS (2010): 7 |
| FAMOUS ALUMNI: Rejlv Sabharwal, |
Executive Director, ICICI Bank; Vandita |
Pant, Executive Director, Royal Bank of |
Scotfand, Nimish Mathur, Director, |
+ Barclays Capital, Sanjay Thapar, 1
President, Ogilvy & Mather, i
Lakshminarayana K.R., Chief Strategy |
Officer, Wipro :
TOP RECRUITERS: Boldman Sachs, |
Cognizant Technologies, P&6, Yes Bank

FUN FACTOR: Lush green campus

Best foot forward: lIM-L
students run adult literacy classes

manager, JP Morgan Chase, London,
and an IIM-L alumnus from the
Class of 1993, agreed. “What [ like
aboutTIM-L is the dual emphasis. It
not only teaches you management
and hones your analytical skills, but
also helps you become a better
human being."

But good morals isn't all that ITM-
L teaches. The institute is in the
midst of a major programme to
improve its infrastructure. Soon, the
campus will have a state-of-the-art,

sports and recreation centre, a
swimming pool and an auditorium to
host international conferences,
Retired professor S. Chakraborty
64, who taught guality management
and research methodology, has
witnessed the institute blossom
from a one-room teaching centre in
1984 to its present 185-acre lush
green campus. “] taught the first
batch and even then, we never

1

thought ourselves inferior to IIM-A,
BorC”

With 414 students this year, [IM-L
has the largest batch acrosg all [TMs.
The 2010 placements coneluded on a
high note with 41 pre-placement
offers, 123 lateral offers for higher
entry placements.

Sonali Shelke, an alumnus from
the Class of 2010, now.a manage-
ment trainee with Diageo, said: “It

north, while eastem India lags way behind the others

was a roller coaster ride, an enrich-
ing experience at [TM Lucknow
where I interacted with the best
minds of business, the creme-de-la-
creme from India and abroad.”

A senior faculty member recalled
how a former [IM-Ahmedabad
director had remarked during a
convocation: “Watch out for ITIM-L".

Those words have proved
prophetic.

W B-SChOOIS 11 et clearly scores over the other regions, ollowed by the
“5

region

Is (North)
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Publication : The Pioneer (Lucknow Edition)
Date : 27th September 2010
Coverage : World Tourism Day

\'1 ‘No concerted effort to

‘market city of Taj’

WORLD TOURISM DAY TODAY

~
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From the Press

HT Correspondant Kalam, who turss 80 on
| w reporwesesaEhindustan imes s Oetober 18, made the -
Koot forr ncorruption free ndin
|| LUCKNOW: Former President Dr  at tho intersetive session organ-
AR Abdell Kedarn on Thursdiy —ized by Confederation of Indian
nid he bulloved childron beld  Incusiry (CID), UP Ohispher, an
Ither ktry Lo ending the rampant — Thursidny waning
etirruption in tho sountey, He “Chilesan kigh oinmeral vl
ald this was necessary as e could shope the new Indin,
woughly B million Fodinn homes  But for this to happen, they
“eguld well be cormapt would requiro p good primary
While saying that he would  school teacher he said aiding,
bis liappy il the pmiber of the  “There ware high hopes from
carrupl in Indis wos lesis than  UP s abowg with the miccimum

“If children urge thelr par-  fmuwm young populstion n e Ined by CIl in Lueknow on
enti ot w indulge In corrup  eountey, ITUF prospers; Inda
ton, its lkoly to bave o far  would prosper tpo®

remtes ot and could acty-
ally move thosewhoindulge ln — for UP

what he nnticipated, hesald,  pumbers, it also bas the max-  w Ex- prasident APJ Abdul Kalsm at Uhe interactive seesion srgan-

Amanities in Rural Areas
He also set up pn agendn  (PURA), Focuson ruralareas.  framie for 'Mission
busedd industrial units  Fach industry should take the
Linithienl of corrupt praciives”  afflinted o CIT: “Provide Urban PURA mbssion b at Joast 10 vil-

frew of TH, loprasy ard polio,
taking infrmstion leehnology
o villages, trebling of per capi-
ti T, 100 pur-cont llora-
oy vt specisibly nrnor W,
reducing bifunt muetality ruse
ta bisdow W) por cont.”
Hazajd, "Itho g clilloniy,
Thists woutled be problems, Hut
don'} et thom mustor o mos
ter the problems” Kalam
emphasizal that whateves he
pruseribod was “vary doohile”
I piowphe sk thedr mdnd to it
Tlie fortimer Prosidents pre-
suwiptlon did hve sn affset as
thie ivlgiast: surdisnce wis ween

ASe LTI YT

lges” Setting n \0penr time-  coming up with salytions

UP hessiid,  Profssser Didiishish Tas Chapta

“The industry coplinashould  fiva TIM-Locknow (TINEL) sskd
Joit in the gk of making UP  desoite stich nad tonricn

| Kalam exhorts kids to nip corruption at home
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Team Samavaya

Bharat Bhasker (Professor in Charge)
Corporate Communication & Media Relations

Indian Institute of Managemet, Lucknow.
now - 226013

Prabandh Nagar, Off Sitapur Road

Phone : 91-5622-2736670 / 2736671, Fax : 91-522-2734025.
Email: bhasker@iiml.ac.in, ccmr@iiml.ac.in

Designed by : Anuradha Manjul, (PR&MRO)
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