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Ganguly, B, S.B. Dash and D. Cyr, “Website Characteristics, Trust and Purchase Intention in
Online Stores: - An Empirical Study in the Indian context”, Journal of Information Science and
Technology, Vol. 6 Issue 2 (2009): 22-44

ABSTRACT
Lack of trust in online transactions has been cited, by past scholars, as the main reason for the
abhorrence of online shopping. In this paper we proposed a model and provided empirical
evidence on the impact of the website characteristics on trust in online transactions in Indian
context. In the first phase, we identified and empirically verified the relative importance of the
website factors that develop online trust in India. In the next phase, we have tested the mediator
effect of trust in the relationship between the website factors and purchase intention (and perceived
risk). The present study for the first time provided empirical evidence on the mediating role of trust
in online shopping among Indian customers.
Saji, K.B. and S.U. Nair, “A Predictive Model for Retailing Effectiveness”; International Journal of
Business Research, Vol.9, No.1 (2009): 135-139.

ABSTRACT

Recent academic researches have greatly contributed to the extant literature on retailing in a
number of ways. Among them are experimenting new theories to existing problems, addressing
critical knowledge gaps, identifying a theory's boundary conditions, tackling interesting
practitioner problems, and reconciling contradictory findings. The present paper reports the
outcome of a solid experimentation to retailing theory that the researchers have tried out on the
notion of retailing effectiveness. Through one of our own earlier papers, we defined the term
‘retailing effectiveness’ as “the degree to which a retailing firm is able to accomplish its own
business objectives”. On a dataset generated through an empirical study on corporate chain stores
in India, the researchers have tried out a statistical decision tree algorithm for classification and
data mining the retailing performance outcome. The algorithm has the capability to employ an
unbiased variable selection technique by default; imputation instead of surrogate splits to deal with
missing values, and easily handled categorical predictor variables with many categories. We expect
that the present paper would throw open new possibilities for making substantive, theoretical, and
practical advances in retailing.

Singh S. K., "An Epidemic roars but no one cares!” TransReporter (August 2009): 24-27.

ABSTRACT

The ominous road fatality rate in the cities of Uttar Pradesh (UP) has almost become an epidemic.
Road fatalities are the main cause of accidental deaths in almost every city of UP. The seriousness of
road safety problem in cities of UP can be gauged from the fact that the fatality risk, road accident
fatalities per 100,000 people, in these cities is more than twice than that in the rest of the
metropolitan cities of India. The main reason for high fatality rate in UP's cities is the prevailing
imbalance in modal split besides inadequate transport infrastructure and its sub-optimal use. A key
part of the solution is to assess the road network in cities and identify the dysfunctional roads
where large numbers of road users are being killed and seriously injured and then target these
roads for safety upgrading with affordable and cost effective measures.
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‘Ms Charu Sehgal, Senior Director, Deloitte Consulting presents a perspective fo
he professional manager to enable inclusive growth in India’

Ms Charu Sehgal, Senior Director, Deloitte consulting, visited IIM Lucknow at its Noida campus to
address the students of IPMX 2009-10 batch. She drew the attention of batch on the criticality of
the requirement of inclusive growth by putting forth several facts of partial development of India.
Where we boast on the figures like 8% GDP growth and eight-fold increase in FDI in five years, we
are also ranked 132 in Human development index. She asserted that merely philanthropy and CSR
cannot bring the kind of integration society demands, and suggested the triple bottom line
(Financial/Economic, Environmental & Social) process for performance evaluation of companies.
She opined that onus of this development is not only on government. Private public partnership
(PPP) is one of the successful ways to bridge the gaps. Ms Sehgal was able to illustrate this by citing
many successful PPP projects in Healthcare.

IIM Lucknow students visit Mcgill Universi

August 20- IPMX students of batch 2010 returned from Montreal, Canada after attending a 3 week course
on managing innovation and international finance at Mcgill University. The course is an integral part of the
IPMX curriculum and is focused towards providing a global outlook towards current day management issues.

During their stay at Mocgill University, IPMX students learned how disruptive innovations impact
management decisions and how to promote innovative culture in various industries. Students also learnt
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about various aspects of international finance ranging from currency pricing to international asset valuation.
The students attended workshops on global economics, leadership, corporate governance and sustainable
development. The students also had an interactive session with Prof. Henry Mintzberg, one of the renowned
strategy gurus of the current times. Prof. Mintzberg talked about how managers differ from MBAs and
stressed upon the students to gain managerial expertise rather than just a degree.

Beside curriculum studies, IPMX students also had a business networking event organized by Indo-Canadian
Chamber of Commerce. The event was attended by leading businessmen and senior management from
Canadian industry and government officials. Also, as a part of its ‘Leadership talk series’ events, students got
a chance to interact with Dr. Sunny Handa, a partner at Blake, Cassels and Graydon LLP.

IPMX is a full-time; one-year residential management program conducted by Indian Institute of
Management, Lucknow (NOIDA) and is designed for mid/senior level professionals, to prepare them for
leadership roles. The program is designed to develop business education that is grounded in the Indian and
international business environment. The curriculum focuses on a strategic understanding of business,
rooted in practical skill development through action learning projects and industry interface.

grs it LCCCC event
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METAMORPHOSIS
A Journal of Management Research

INSIDE
Glohal Money Laundering- The Silent Flow of
Moncy

Organizational Effectivensss: Literature Review and
at Rescarch Frametwork for Food Processing
Enterprises

The UK Beoerage Industry: Changing Nuancesof Volume 8 Number 1 (January-June) 2009 of the

Effective Strategic Planming Processes - q 8 . .
IR I Institute’s bi-annual, peer-reviewed journal
IR SR e ety METAMORPHOSIS- A Journal of Management

Do Corporate Aunual Reports Commmicate Research WaS released.

Corporate Strategy?

METAMORPHOSIS - A Journal of Managemant Besearch

Regional Science City, Lucknow

Book Reviews

Indian Institute of
Management
Lucknow
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The issue is organizeo as follows:

(A) ARTICLES: Four papers have been pubtished Ln this section.

* Organizational Effectiveness: Literature Review and a Research Framework for Food
Processing Bnterprises

-Ruchi srivastava and Vinayshil Gautam

* The UK Beverage (ndustry: Changing Nuances of Effective Strategic Planning Processes
-Carolan MeLarney and Ed Chung

* Soclotechnical Analysis of Flrm Level Managerial Jobs: A Comparative Study in ndian
Organizations

-Koustab Ghosh and sangeeta Sahney

* Do Corporate Annual Reports Communicate Corporate Strategy?

- R. Srinlvasan

(B) MANAGEMENT CASE:

Reglonal Science C,Ltg, Lucknow
-Rajesh K. Althal

(¢) BOOK REVIE

* Harvard Business Review on Tests of a Leader
-Shiva Kumar Srinilvasan
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NAME OF THE PROGRAMME

Understanding Self for Managerial Excellence

DURATION

August 10-12, 2009

PROGRAMME DIRECTOR

Prof. Pankaj Kumar

Leadership Development for Education Managers
(UNICEF)

August 17-21, 2009

Prof. Shailendra Singh & Prof. Payal Mehra

Managerial Effectiveness for AGMs of Punjab
National Bank

August 17-21, 2009

Prof. Archana Shukla

MDP for Canara Bank Executives

August 17-22, 2009

Prof. Himanshu Rai & Prof. Rajesh K Aithal

Leadership Development for Education Managers
(UNICEF)

August 24-28, 2009

Prof. Shailendra Singh & Prof. Payal Mehra

MDP for Canara Bank Executives

August 24-29, 2009

Prof. Himanshu Rai & Prof. Rajesh K Aithal

Marketing and Finance for Budding Professionals

August 25-29, 2009

Prof. Rajesh K Aithal & Prof. Manoj Kumar

MDP for AGMs of Punjab National Bank

August 31-September 4,
2009

Data Mining and GIS for Decision Support in
Agriculture

August 31 - September
11, 2009

Prof. Jabir Ali

Leadership Development for Education Managers
(UNICEF)

August 31 - September
4, 2009

NAME OF THE PROGRAMME

Leadership Development for Education Managers
of Bihar Govt.

DURATION

September 7-11, 2009

I FORTHCOMING MDPs *m

PROGRAMME DIRECTOR

Prof. Shailendra Singh & Prof. Payal Mehra

Module 111 of Leadership Development
Programme for NTPC Executives

September 7-18, 2009

Prof. Archana Shukla & Prof. Ajay Garg

Leadership Development for Education Managers
of Bihar Govt.

September 14-18, 2009

Prof. Shailendra Singh & Prof. Payal Mehra

Personal Growth through Emotional Intelligence

September 16-18, 2009

Prof. Shailendra Singh

Faculty Development Programme of Society of
Operations Management

September 22-26, 2009

Prof. R K Srivastava

Workshop on Digitization Resources using Open
Source Software: Greenstone digital Library

September 23-25, 2009

IIML Library team
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1IM Lucknow’s entrepreneurship
campaign to increase awareness

# Samriddhi, a social
entrepreneurship has
been launched with the
objective of increasing
awareness of social
entrepreneurship in the
student community,
especially the IITs and
1IMs, said lIM-Lucknow

LUCKNQW, Aug 24 (PTI)

ABHIYAN, the e-cell of Indian
Institute of Management Lucknow,
in association with National Social
Entreprencurship  Forum  has
launched Samriddhi, a social entre-
preneur initiative. “Samriddhi has
been launched with the objective of
increasing awareness of social entre-

preneurship in the student commu-
fiity, especially the 1T and 1IMs,”
4 release issued by IM-L said.

Besides it also aims at initiating
industry interaction in the social
entrepreneurial space so that students
can get encouragedtotake up intern-
shipand employment in various ven-
tures, it said.

“To the community at large, the
initiative wanis to attract investors
to the field and act as a facilitator
for & budding social entrepreneur
who seeks resources,” the release
said. Samriddhi, launched on Sunday
atlIM-L, aims to provide three dif-

entrepreneur and finally the per-
spective of a facilitator in trying to
encourdge and support the social
entreprencurial space,” it said.

Key note speakers were Prema
Gopalan, MD Swayam Sikshak
Prayog, amang others. Gopalan gave
students insights into the genesis of
Swayam Sikshak Prayog, a promi-
nent organisation developing the
model of business through self lielp
groups in Tamil Nadu.

In her speech, she highlighted
how women in these regions have
become innovators and brought col-
lective prosperity to the village and

ferent perspectives fo (he students. society at large. Samriddhi in asso-
“Oneperspectiveisthatofasocial  ciation with NSEF will conduct oth=
observer describing the trends that  er events in an atiempt to network

the country has seen in social entre-
preneurship, second that of a social

with associations like Ashoka and
Khmeka Foundation.
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‘BALANCE BETWEEN BUSINESS AND SOCIETY’

THE INDIAN INSTITUTE OF MANAGEMENT (IIM), LUCKNOW IS CELEBRATING TS SILVER JUBILEE THIS YEAR.
- DEVISINGH, DIRECTOR, IM-LTALKS TO SURBHI BHATIA

How has the journey
been in the last 25
years?

Sinee its inception in
1984, IIM-Lucknow has
grown into an integrated

global management
a school. We have
s increased the number of

seats in our postgradu-
ate programme from 240
2004) to 374 (2009), which is the highest
mong [IMs. We established a postgradu-
te pr in agribusi

lovi Singh

" larger fssues of management and

and PSU 1

pro-
grammes among all [IMs.

How is IIM-L celebrating its silver
jubilee year?

In the next few months, we will be chalk-
ing out a new strategy to push for the next
level of growth. We have planned a retreat
later this wvear for the faculty
where we can deliberate on the

IIM-L's future focus.
‘We are planning to set up a National

1ent facility in 2005, Research has always
een one of our priorities. As a result,
here has been a consistent increase in
he number of international publications,
umber of research papers and confer-
nce papers presented both in India and
broad, as well as the pumber of books
ublished. Today, IIM-L has international
artnerships with 22 business schools in
1 countries. It is the first IIM to start an
dditional campus in the country, which
5 i Noida and has been operating for the
1st three vears. [IM-L undertakes possi-
ly the largest number of government

Faculty D Centre at the Noida
to provide de skills to
faculty members from other busines

* schools. ’

IIM-L was the first IIM to open a sec-
ond campus. Do you think such initia-
tives can dilute the brand?

No. Instead, our second campus gives us
the opportunity to explore and experience
much more, If on one hand, our Lucknow
campus is offering postgraduate pro-
grammes for students, our Noida campus
is focusing on executive education. We are
also running a parttime Working

.

M 5 Programme (WMP) at the
Noida campus. The International
Programme in  Management for

Executives (IPMX) is a one year pro-

gramme and is the only mid-career pro-
gramme which has a complete term at
MeGill University:

We plan to make our Noida campus a
hub for executive training. The
work is on to create a
world class convention facility
with a seating capacity of 1,250.
We will be launching a new postgraduate
programme in finance at our Noida cam-
pus soon. :

What are the challenges ahead and
how do you plan to deal with them?

A fully integrated business scheol, IIM
Lucknow cannot escape the effects of glob-
alisation. The need of the hour is to work
closely with opinion leaders and policy
makers to create sustainable solutions,

gramme for our students to ensure that
they get.a hands-on feel of the real world.

This is your second term. What are
your future plans?

1 would like to focus more on research
activities and faculty development. We
plan to create a centre for sustainable
development and inclusive growth.

We have a background of providing
consultancy to projects in the social and
rural sector. We can build upon this
expertise to provide workable solutions.

‘We also want to provide leadership for
programmes relating to environmental
management. On this front, a manage-
ment school can provide the relevant
skills to future managers. However, we
have already been offering courses on car-
bon trading, environmental laws and the
business of environment for the last three
Years or 8o,

Another challenge will be to create a

TIMs need to work towards equi stu-
dents to face the greater challenges of life
— the most recent being the global econom-
ic erisis. In fact, we at ITM Lucknow; are pro-
posing a mandatory rural sensitisation pro-

be n busi and society We
should not only expose our students to the
best of industry but also introduce them
to the reality of rural India that compris-
es 80% of our population.
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