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 RESEARCH PUBLICATIONS

 BOOK CHAPTERS

Gupta, K.B.  2008.    “Increasing the Export of Handicraft Products: Analysis of Problems and 
Possible Strategies for the State of Uttar Pradesh”,  In A.K.J.R Nayak and M.G. Jomon (ed.), 
India in the Emerging Global Order, New Delhi: Tata McGraw Hill, 84-100. 

The present article explores the various production, 
marketing and export related problems being faced 

by handicraft sector in U.P. Apart from second-
ary data, questionnaire based primary survey and 

‘If we always do what we’ve always done, we will get what we’ve always got.’  -   Adam Urbanski 

‘Do not go where the path may lead; go where there is no path and leave a trail.’  - Ralph W.   
            Emerson 

INTERNATIONAL PAPERS

Shukla, A. and Srinivasan, R.  2007.   “Six sigma Implementation at Bharti Televentures Limited”, 
Asian Case Research Journal, 11(2): 364-384.

Bharti Airtel Limited was a leading private sector 
provider of telecommunication services in India, 
with a customer base of 8.73 million as of July 
2004. The company had two branch companies 
— Bharti Infotel (that dealt with fixed line, long 
distance, and enterprise services) and Bharti Cel-
lular (that dealt with mobile telephone services). 
This case is about the six sigma implementation at 
Bharti Infotel.
The case briefly discusses the business imperatives 
in the fast changing Indian telecommunications in-
dustry. The industry was a monopoly for over half a 
century after independence and had recently been 
deregulated with the private players competing 
with the state-owned BSNL. The industry had ex-
ploded in the recent years with increasing number 
of players, falling tariffs, and improving technology. 
Stiff competition in the industry meant that any 
competitive action by a company was immediately 
imitated by others. Therefore the only sources of 
competitive advantage in the industry were“quality 

of service” and “speed”.
This case discusses the various steps in the imple-
mentation of six sigma quality management system 
in the company. The company had already imple-
mented Business Process Management Systems 
(BPMS) and had begun monitoring their perfor-
mance on the Non-Financial Parameters (NFPs). The 
six sigma initiative was expected to leverage on 
these initiatives. Following the six sigma initiative 
was the Knowledge Management (KM) initiative 
that was intended to help share the best practices 
and learning from the six sigma projects across the 
entire organization.
This case highlights the contribution of the six sig-
ma quality management initiative to the company’s 
business strategy, and helps students analyze the 
process of implementing and institutionalizing the 
six sigma initiative. The case enables the readers to 
appreciate the business benefits of six sigma imple-
mentation and how it fosters innovation.



 RESEARCH  PAPERS

Anand, M.  and Singh, J.  2008.   “Impact of Merger Announcements on Shareholders’ 
Wealth: Evidence from Indian Private Sector Banks,”  Vikalpa, January - March, 33(1): 35-
54.

The study analyses five mergers in the Indian bank-
ing sector to capture the returns to shareholders 
as a result of the merger announcements using the 
event study methodology (Brown & Warner, 1980, 
1985; and MacKinlay, 1997). These are merger of 
Times Bank with the HDFC Bank, Bank of Madura 
with the ICICI Bank, ICICI with the ICICI Bank, Global 
Trust Bank with the Oriental Bank of Commerce, 
and Bank of Punjab with the Centurion Bank. The 
Fama and Miller (1972) market model and Cox and 
Portes (1998) two-factor model form the theoretical 
framework of this study. The aim is to understand 
the shareholder wealth effects of bank mergers. 

• Using the single-factor model the study finds 
that the average cumulative abnormal return 
(CAR) of the bidder banks is positive and sub-
stantial. These results are statistically significant 
also.Thus, the bidder banks got significant posi-
tive abnormal returns. 

• The two-factor model results reveal that the 
merger announcement in the Indian private 
sector banks generated a positive and statisti-
cal significant CAR of 5.24%, 7.83% and 8.59% 
in a one-day, two-day, and three-day run-up 
window respectively to the shareholders of the 
bidder banks.

• The single-factor model finds that the combined 
CAR for all target banks is positive, significant 
and substantial. The combined CAR has been 
propped up due to very high CAR registered by 
Bank of Madura. 

• The bidder banks created a wealth of Rs 4,117.98 
million in a one day window (single-factor model) 
as a result of the merger announcements. In case 
of target banks, the shareholders of the Global 
Trust Bank and Bank of Punjab appear to be the 
losers as they lost Rs 382.55 million in a one day 
run up window (single-factor model) and Rs 
128.74 million in a one-day window (single-factor 
model) respectively.  

• The Oriental Bank of Commerce and Global Trust 
Bank combined lost 14.78% in value on weighted 
average basis  in a 11 days period (-5, 5) window. 
This merger was first major move to bail out sick 
bank.

The merger announcements in the Indian banking 
industry have positive and significant shareholder 
wealth effect both for bidder banks and target banks. 
The market value weighted CAR of the combined 
bank portfolio as a result of merger announcement 
is 4.29% in a three-day period (-1, 1) window and 
9.71% in 11-days period (-5, 5) event window.

FGDs were conducted at major handicraft clus-
ters for measuring the level of satisfaction among 
manufacturers/exporters towards supporting 
organizations within the state. It also estimated the 
level of technical skills available within manufactur-
ers / exporters and compared it with the required 
level for long-term sustainability. Tariff and non-tar-

iff barriers were not found to be a major problem in 
most of the major importing countries. A selective 
and concentrated approach was suggested for the 
state to undertake for providing a major fillip to the 
development of handicraft sector in the emerging 
global order.



M. Akbar and Mishra, A. (FPM Student)  2008.  “Flex Industries Limited” , Ivey Publishing.

On November 8, 2001, the entrepreneurial owner of 
Flex Industries, a leading Indian firm in the flexible 
packaging industry, was accused of bribing the 
central excise commissioner in a case of evasion of 
excise duties. Excise duty is levied under the fed-
eral structure of the Indian taxation system on the 
production and manufacture of goods. Excise duty 
liability arises immediately on the movement of 
goods from the plant gate. Evasion of excise duty 
is a cognizable offence and carries severe penal-
ties that can adversely affect the management of 
the company. The owner of Flex Industries, was an 
experienced professional recognized for his im-
portant contribution in revolutionizing the flexible 
packaging industry in India. However, the incident 

dented his long-standing record. Meanwhile, other 
controversies surfaced while the case was under 
disposition in the courts. The ensuing period gave 
an impression that there were other suspect events 
related to its governance that Flex Industries could 
have done without. However, the final verdict an-
nounced by the courts found the owner not guilty. 
The events were significant in the evolution of Flex 
Industries, which was strongly positioned in the 
flexible packaging industry. However, the market 
reaction to the news of the arrest of Flex Indus-
tries’ owner was very different from the news of his 
exoneration. This case demonstrates the impact of 
market disciplining forces and the premium stock-
holder’s place on good governance.

Raut,T.K., Sahu, S.B. and Ganguly, S.  2008.    “Strategic Management Journal:  A Citations 
Study”. Article Published in Annals of Library and Information Studies, March, 55(1).

Strategic management is an important area of 
research in the field of management science. There 
are several leading periodicals are published in the 
area of management science, out of which Strategic 
Management Journal(SMJ) is most prestigious and 
well acclaimed among the strategists of repute. This 
study highlights the distribution of various forms 
of publication, authorship trends, most frequently 
cited periodicals and geographical distribution of 
the literature in the area of strategic management. 

The aim of this paper is to identify the contribu-
tions that have had the greatest impact on strate-
gic management research. It has also analyzed the 
radical changes that have taken place in intellec-
tual structure of this discipline. The methodology is 
based on the bibliometrics techniques of citation 
analysis, which are applied in all the articles pub-
lished in the Strategic Management Journal for two 
consecutive years 2005 and 2006. 



Singh, S.  2008.   “Emerging trends of Contractual employment among Professionals”, 
Paper presented in a National Seminar on ‘Emerging Patterns of Contractual Employment 
in Indian Labour Market’, organized by Department of Economics, School for Ambedkar 
Studies, Babasaheb Bhimrao Ambedkar University Lucknow during February 28- 29, 2008. 
(Prof. Singh served as a Co-chair of a session in the seminar)

Employment has always been contractual whether 
it is regular employment or it is non-regular, 
part -time, temporary, or casual employment. In 
regular employment, people have psychological 
satisfaction that their tenure is stable up to the 
age of superannuation. People most often forget 
that every contract of employment necessarily 

has provision of ‘termination’ of contract. Even in 
regular jobs, provision of termination of contract’ is 
inbuilt. Normally it is suggested that three months 
notice from either side will be considered adequate 
to terminate the contract of employment. In non-
regular this notice period may be even smaller. In 
this paper we have examined the trend in contrac-

CONFERENCE/ SEMINAR PAPERS

Saji, K.B.  2008.   “Market Adoption of Mobile Payment Solutions: An Exploratory Study”,  
Paper presented and published in the refereed proceedings of the International Conference 
on ‘Marketing’ held at Gutman Conference Center, Harvard University, Cambridge, MA, USA 
during March 24-26, 2008.

In order to exploit the growing opportunity in mo-
bile commerce, a number of innovative m-payment 
products have been brought to the market by many 
firms in recent years by taking advantage of the rapid 
technological progress. However, the evolution of m-
payment market is subjective to scores of speculative 
scenarios that have led to many new product failures. 
The central issue of concern here is observed to be 
the problem of choice by the customers. Although 

many commentaries are available in the existing lit-
erature on the status of mobile commerce acceptance 
in general, there is no focused effort so far to explore 
the market adoption of m-payment solutions. To ad-
dress this critical gap, an exploratory study has been 
conducted on the market adoption of m-payment 
solutions. With the support of two cases, the present 
paper reports the antecedents of market adoption of 
m-payment solutions.

Saji, K.B.  2008 .   “Convenience Buying and Retailing Effectiveness: The Critical Drivers”,    
Paper presented and published in the refereed proceedings of the International Conference 
on ‘Marketing’,  held at Gutman Conference Center, Harvard University, Cambridge, MA, USA 
during March 24-26, 2008. (Prof. Saji K.B. Nair chaired a technical session on  ‘Marketing En-
gineering’  in the conference.)

Marketers have increasingly started realising the fact 
that the purchasing power of customers, consumer 
preferences, latent need fulfillment, and convenient 
buying are the most important reasons for improv-
ing the retailing effectiveness. Of all these reasons, 
it is experienced to be the convenient buying that 
demands a unique approach in retailing. An effective 
retailing operation should facilitate placement of or-
der for products and services from home, an in-home 
delivery in the shortest possible time, and payment 
flexibility. For these to happen, the retailing firms may 

have to seek appropriate technologies for bringing 
in operational efficiency for gaining competitive ad-
vantage. The present paper reports the preliminary 
results of a research conducted in the context of 
convenient buying for assessing the criticality with 
relevance to appropriateness, availability, accessibil-
ity, cost and timeliness in deciding the effectiveness 
of store retailing operations. It is also attempted by 
the author to develop a predictive model for assess-
ing the retailing performance outcome.



tual employment among professionally qualified 
employees and motivation of seeking regular and 
non-regular jobs. We have presented literature on 
contractual employment in various categories of 
employees: men vs women; high skill levels vs low 

skill levels ; son of the soil vs migrants and have 
concluded that professionals may have preference 
for high paying contractual jobs, freedom to under-
take multiple jobs compared to low paying commit-
ted jobs for long tenure.

Singh, S.  2008.    “ Shri Rama Charitmanasa as a source of Management Wisdom”, Paper 
presented in a National Seminar on ‘Evolution of Indian Management Thoughts: Issues, 
Challenges and Future Agenda’, held at VBS Purvanchal University campus, Jaunpur dur-
ing March 19-20, 2008.

Shi Rama Charita Manasa has been considered an 
eternal source of wisdom for Indian masses. The 
whole Manasa is full of management wisdom. 
Uttarkanda outlines the concept of Ramrajya. It is 
actually a description of good governance where 
all development indexes are on its peak. In Lanka-
kanda, Ravana comes on Chariot and Rama is only 
barefooted, fellow army men show their anxiety; 
Rama explains how he is having a better chariot. 
Actually, the attributes described by Rama are at-
tribute of leaders. They include- valour, patience, 
truthfulness, noble behaviour, strength, wisdom, 

self regulation, altruism, forgiveness, kindness, 
equanimity, prayer, dispassionate behaviour, satis-
faction, sacrifice, intelligence, pursuance superior 
science, pious and stable mind, service and dutiful-
ness/ conscientiousness. Similarly, Kriskindhakanda 
describes features of friendship and friends. The 
same can be easily translated to features partners 
and joint ventures. Manasa has woven pearls of 
management wisdom through out regarding per-
sonal life and professional conduct, which are still 
relevant and contextual.



WORKING PAPERS

Mishra, A.K.  2008.    “Stock Market Reaction to Alliance Announcements: The Indian Evidence”, 
IIML WPS: 2007-08/27.

This paper examines the stock market’s impact to pub-
lic announcement of alliances of Indian companies. 
An event study methodology to assess whether there 
is an increase in firm value surrounding the days of 

such public announcements. This paper is extended 
to analyse different characteristics of alliances along 
with robust tests that allow the heteroskedasticity 
across firms and over time.

Dash, S.B.  2008.   “Determinants of Partnering Attractiveness in Rural E-Business Models: An 
Empirical Case study of ITC’s E-choupals”, IIML WPS: 2007-08/29.

E-commerce has become a buzz word today and it 
is believed to transform many aspects of day to day 
life and in certain areas it has even produced mirac-
ulous results and rural business being one of them 
where e-commerce plays a vital role .The e-choupal 
initiative which was started by Indian Tobacco 
Company (ITC) in the year 2000 from Bhopal was a 
step to eliminate the intermediaries and connect 
the farmers directly to the Mandi and thus mak-
ing the operations more transparent. This model 
is based on the philosophy of co-creation of value. 
Considering the phenomenal rise of ITC’S business 
and long term collaborative partnership relation-
ship with the farmers in rural area through its much 
talked e-choupal model, there is momentous need 
to find out the determinants which affects such 
relationships. This empirical case study proposes to 
establish some valuable benchmark and provide 

insights into how and why relational models work 
in rural e-business models in Indian context. ITC’s e-
choupal is used in this study as an arena for invest-
ing buyer-seller collaborative partnership relation-
ship in rural e-business. Our research survey with 
244 farmers who are associated with ITC through 
its e-choupal operation from Uttar Pradesh and 
Madhya Pradesh provided empirical evidence that 
several factors like support, proximity, cooperation, 
reputation, interdependence, social closeness and 
trust associated with Sanchalak are most important 
factors which generated trust and Partnering attrac-
tiveness towards ITC. Factors like Interdependence 
asymmetry, conflict and opportunism have reduced 
trusting relationship with ITC. Duration of relation-
ship has no role in creating trust and partnering 
attractiveness.

Singh, P.   2008.   “Mergers in Indian Banking: An Impact Study using the DEA Method”, IIML 
WPS: 2007-08/17.

Market driven business mergers have long been an 
integral part of the commercial history of developed 
economies. However, in the emerging economies 
this phenomenon has gained momentum relatively 
recently. While the effects of these consolidation 
moves in the western world is well researched and 
documented, it is difficult to say that these will 
have a similar effect in case of banking industry of 
a developing nation such as India. Performance of 
Indian banking industry itself, post-liberalization, 
has been an exception than a norm. This paper 
offers an insight into the effectiveness of mergers 
in the Indian Banking System by examining 
the efficiency benefits of mergers among few 
Scheduled Commercial Banks in India over the   

period 2000-01 till date.  In the Indian Context, 
we analyzed the recent mergers (involving both 
private and nationalized banks) by using the Data 
Envelopment Analysis. There have not been a large 
number of mergers. We came across less than ten 
mergers of reasonable size in the post 2000 period. 
We analyzed the profit efficiency and cost efficiency 
of the acquiring bank to see whether there have 
been gains from consolidation. We find that while 
the mergers don’t seem to impact the cost and 
profit efficiency in an adverse manner and whatever 
fall did happen initially was recovered very fast. 
Towards the end, we try to see whether we can 
provide criteria for future bank consolidation. 



CASES

Dr. A.K. Mishra, 2008.   “Edelweiss Capital Limited “, Case Series: 2007-2008/13.

Dr. A.K. Mishra, 2008.   “Edelweiss Capital Limited “, Case Series: 2007-2008/14.

Mishra, A.K.   2008.    “Determinants of Returns and Volatility of Indian Adrs at Nyse & Nasdaq”, 
IIML WPS: 2007-08/32.

This paper examines the determinants of returns 
and of volatility of the Indian American Depository 
Receipts (ADRs) as listed at NYSE & NASDAQ. Using 
an autoregressive conditional heteroskedasticity 
(ARCH) model and data from August 1, 2001 through 
December 31, 2007, we find that Indian stock market 
(underlying market), US stock market (host market), 
all are important determinants of returns of the 
Indian ADRs. Empirical findings indicate that the 
local markets are an important predictor of the 

Indian ADR returns. The exchange rate variable 
and the underlying portfolio returns turned out to 
be insignificant predictors. Non existence of two 
way fungibility and lack of full co-integration of 
Indian market with the global market may be the 
plausible explanation of this anomaly.    In terms of 
the determinants of the conditional volatility of the 
ADRs returns, shocks in the underlying and the host 
markets are significant. 

Mishra, A.K.  2008.   “Under Pricing of Initial Public Offerings In India: A Comparision of the 
Fixed Price and Book Building Methods “, IIML WPS: 2007-08/31.

This paper examines the level of under pricing when 
the pricing IPO is altered from fixed price approach 
to the building of the book. The study also tests the 
partial adjustment theory by studying the market 
reaction to the final offer price determined in book 
built IPOs. The study finds no evidence to reject the 
hypothesis that there is no difference in under pricing 

between fixed price and book built offers. This is in 
contrast to the findings of Giudici and Paleari (1999). 
However, empirical findings lend support to the par-
tial adjustment theory reported in Hanley (1993) and 
Giudici and Paleari (1999).There is a significant posi-
tive relationship between under pricing and revision 
in the offer price of book built IPOs. 

Mishra, A.K.  2008.   “Quarterly Financial Reporta and the Stock Price Reaction at the National 
Stock Exchange “, IIML  WPS: 2007-08/30.

This paper examines the stock market’s impact on 
the announcement of quarterly earnings by Indian 
companies. An event study methodology to assess 
whether there is an increase in firm value surrounding 
the days of such public announcements. The findings 

of this paper are the significant post announcement 
drift of abnormal returns in a group of companies that 
unexpectedly report highly disappointing quarterly 
earnings. 



NEWSPAPER ARTICLE

Venkat, Vani  (Copy Editor-METAMORPHOSIS). Ban on Harbhajan, Opinion -Leader Page, The Hindu, April 
30, 2008.

ASSIGNMENTS

CAMPUS EVENTS

IIM Lucknow inaugurates International Programme in Management for Executives 
at Noida Campus

46 students with an average of over 10 years of experience joined the course

“It is our endeavour at IIM Lucknow to build a global school with a social conscience. Our recent 
initiatives have all been footstones in the right direction, whether it is starting an international pro-

gramme, or looking deeply into concerns such as environment, public health, agriculture, and the like”, 
says Dr. Devi Singh, Director, IIM Lucknow. 

Mr. Mustahsan Usmani Raja (2008) was invited by Indira Gandhi National Open University,  as a Resource 
Person for Interactive Radio Counselling through Gyanvani, All India Radio on March 30, 2008. The Live 
phone-in programme was targeted to IGNOU’s BLISc course Information Technology: Basics.  

IIM Lucknow inaugurated its International Programme in Management for Executives (IPMX), the first, full 
time, one-year residential executive programme at its NOIDA Campus on April 10, 2008.The course was 
especially designed for mid/senior level professionals, to prepare them for leadership roles. IPMX was 
formally inaugurated by Shri Hari Shankar Singhania (Former Chairman of IIM Lucknow), President (JK 
Organisation) and IIML society, in the presence of Dr. Jamshed J Irani (Chairman, Board of Governors), 
Director (Tata Sons), Dr. Devi Singh (Director, IIM Lucknow), Prof. Abad Ahmad (Chairman, National 
Committee, Aga Khan Foundation), Dr. K.P. Agarwal and some other board members.



APPOINTMENTS

Dr. Madhumita 
Chakraborty has joined 
the Institute as Assistant 
Professor in the Finance 
and Accounting Group 
w.e.f April 1, 2008 (F/N)

Dr Madhumita 
Chakraborty has ob-

tained her Doctoral de-
gree from FMS, Delhi Uni-
versity, M.Phil in Finance, 
M.Com and B.Com from 

Assam University. She 
has professional experi-
ence of more than 4.5 

years. Before joining the 
Institute, she had been 

working as Assistant 
Professor at IIT Delhi.

She has published 12 re-
search papers in referred 

national and interna-
tional journals and has 2 
national conference pre-
sentations to her credit.

Her area of interest in 
teaching and research 
includes Management 
Accounting, Financial 
Management, Corpo-

rate Valuation, Security 
Analysis and Portfolio 

Management.

Dr. K. Ramaskrishnan has 
joined the Institute as As-

sistant Professor in the Stra-
tegic Management Group 

w.e.f. April 1, 2008 (A/N)

Dr. K. Ramakrishnan has ob-
tained his Doctoral degree 
in Strategic Management 

from IIM Calcutta, Post 
Graduate Diploma in Rural 
Management from IRMA, 
Anand and B.E in Printing 

Technology from the Guin-
dy Engineering College, 
Anna University, Madras. 

He has professional experi-
ence of more than 13 years. 
He comes to IIM Lucknow 
from MDI Gurgaon, where 

he was working as Assistant 
Professor in the Strategic 

Management Area.

He has published several 
articles in refereed national 
journals and has 2 national 
and 1 international confer-
ence presentations to his 
credit.  His area of interest 
in teaching and research 

includes Strategic Manage-
ment, Mergers & Acquisi-
tions, etc. Additionally, he 
is especially keen to make 
meaningful contributions 

in the rural/agricultural 
domains.

Dr. Amit Agrahari has 
joined the Institute as 
Assistant Professor in 

the IT & Systems Group, 
w.e.f. April 2, 2008 (F/N). 

Dr Amit Agrahari has 
obtained his Doctoral 

degree from XLRI, 
Jamshedpur, MBA from 
Devi Ahilya University, 

Indore, B.Sc. from Jiwaji 
University, Gwalior. He 
has professional expe-
rience of more than 4 

years. Before joining the 
Institute, he had been 
working as Researcher 

at SET Labs, Infosys 
Technologies Ltd., Ban-

galore.

He has published one 
book (co-edited), three 
book chapters, two ar-

ticles in referred interna-
tional journal and one 
article in national jour-
nal and has 1 national 

and 4 international con-
ference presentations to 

his credit.

His area of interest in 
teaching and research 

includes e-Procurement, 
Business Process Man-
agement, e-Business, 

etc.

Dr. N. Narayanan has 
joined the Institute as 

Professor w.e.f. April 21, 
2008 (F/N) in the Opera-
tions Management area.

Dr. N. Narayanan has 
obtained his Doctoral 

degree from NITIE, 
Mumbai, Post Graduate 

Diploma in Manage-
ment from IIM Calcutta. 
He has professional ex-
perience of more than 
34 years. Before joining 

the Institute, he had 
been working as Profes-

sor at NITIE, Mumbai.

He has published sever-
al articles in referred na-
tional and international 
journals and has several 
conference proceedings 
and presentations to his 

credit.

His area of interest in 
teaching and research 
includes Manufactur-

ing Planning & Control, 
Strategic Manufac-

turing, Supply Chain 
Management, Strategy 
Process, R&D Manage-

ment etc.



MANAGEMENT DEVELOPEMENT PROGRAMMES

Name of Programme                                 Duration                                    Programme Director                   Venue

AMP for the Executives of Singareni 
Collieries Co. Ltd.

Apr. 14-19, 2008 Prof. Abhishek Nirjar IIML

Finance for Non-Finance Executives Apr. 15-19, 2008 Prof. Manoj Kumar  IIML
Team Building for Hero Honda Motors 
Ltd.

Apr. 18-20, 2008 Prof. Archana Shukla IIML

AMP for the Executives of ONGC Lim-
ited

Apr.  28 - May 30, 2008 Prof. Archana Shukla & 
Prof. Ashwani Kumar

IIML &      
Europe

Developing Organization Culture for 
High Performance, for ESIC Officers

Apr. 10, 2008 Prof. Sushil Kumar (CFAM) Shimla

Agricultural Project Management May 12-14, 2008 Prof. Sanjeev Kapoor &   
Prof. Kriti Bardhan Gupta

IIML

AMP for RBI Executives May 12-24, 2008 Prof. Pankaj Kumar &       
Prof. A. Vinay Kumar

IIML, Sin-
gapore & 
Malaysia

Contract Management and Dispute 
Resolution for NHPC Executives

May 26-28, 2008 Prof. D.S. Sengar IIML

Problem Solving Skills and Decision 
Making Techniques for NHPC Execu-
tives

June 2-6, 2008 Prof. Sushil Kumar (OP) IIML

Effective Communication for Manage-
rial Success

June 4-6, 2008 Prof. Neerja Pande Mumbai

Intellectual Property Management for 
Business Advantage

June 9-11, 2008 Prof. D.S. Sengar Nainital

Effective Contract Management and 
Dispute Resolution

June 16-18, 2008 Prof. D.S. Sengar Nainital

Personal Growth through Self Explora-
tion for NHPC Executives

June 16-18, 2008 Prof. Shailendra Singh IIML

General Management Programme for 
NHPC Executives

June 16-27, 2008 Prof. Archana Shukla IIML

Strategic Consumer Products Market-
ing to Rural India

June 26-28, 2008 Prof. Saji K.B. Nair Mumbai

FORTHCOMING  MDPs

Name of Programme                               Duration                                   Programme Director                      Venue



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 



COMMUNICATION                                                                                       
Belasen, Alan T- The Theory and practice of corpo-
rate communication: a competing values perspec-
tive.-- Los Angeles: Sage, 2008.                                       

COMPUTER & INFORMATION SYSTEMS(CIS)                        

10  Duthie, G Andrew- Microsoft ASP .NET program-
ming with Microsoft Visual Basic .NET version 2003 
step-by-step.-- New Delhi: PHI, 2003.  600 p; 24 cm. 
ISBN : 81-203-2424-2.                                    

ECONOMICS               

Handbook of agricultural economics / edited by 
Bruce LGardner and Gordon C Rausser.-- Amster-
dam: Elsevier, 2001 2 V (1209 p); 24 cm.(Handbook 
in economics;18). ISBN : 0-444-82588-6.                                       

FINANCIAL MANAGEMENT                                                                                 
Damodaran, Aswath- Corporate finance: theory 
and practice.--2nd ed-- New York: John Wiley, 2002.  
xxvi, 982 p; 23 cm.   ISBN : 9814-12-656-X.                                                                                     

LAW                                                                                                                          

Bader, Martin A-  Intellectual property manage-
ment in R & D collaborations: the case of the 
service industry sector.-- New York: Physica-
Verlag, 2006.  266 p; 24 cm. Contributions to 
management science).ISBN : 3-7908-1702-3.                                                                                                  
                                  

MANAGEMENT (GENERAL)                                                                                           
Dearlove, Des- Business: the Bill Gates way: 10 se-
crets of the world richest business leader.-- New Del-
hi: Wiley India, 2007.176 p; 21 cm. ISBN : 81 265 1279 
2.                                                                                                     

MARKETING                                                                                         
Aaker, David A- Strategic market management.--8th 
ed-- New York: John Wiley, 2008. 322 p; 23 cm. ISBN 
: 9780470056233.                                    

MATHEMATICS & STATISTICS                                                                                
Dobson, Annette J- An Introduction to generalized 
linear models / Annette J Dobson.--2nd ed-- Lon-
don: Chapman and Hall, 2002.ISBN : 1-58488-165-8.                              

PERSONNEL MANAGEMENT/INDUSTRIAL RELA-
TIONS                                                                                  

The handbook of mentoring at work: theory, re-
search, and   practice / edited by Belle Rose Ragins 
and Kathy E Kram.-Los Angeles: Sage, 2007.  745 p; 
26 cm. ISBN :781412916691.                                    

STRATEGIC MANAGEMENT                                                                                          
Strategies and solutions for connecting to custom-
ers growing Strategies and solutions for connect-
ing to customers growing your business online / 
Brelsford, et al.- New Delhi: PHI, 2007.  219 p; 17 cm.  
ISBN : 81-203-2294-0.  

Corporate Communication & Media Relations
Indian Institute of Management

Prabandh Nagar, off Sitapur Road, 
Lucknow 226 013, U.P.

Ph.: 0522-2736987/ 2736761; Fax: 0522-2734025
E-mail: sushil@iiml.ac.in ; ccmr@iiml.ac.in

Edited by: Sushil Kumar (Professor-in-Charge) ;  Designed by: Nikita Jain

GYANODAYA- LATEST ARRIVALS


