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The Center for Food and Agricultural Business - Purdue University

Engagement Mentality

Purdue is the Land Grant University for Indiana

Finding ways to take what we do on our campus and turn it into a
better quality of life for the people we serve.

PURDUE Center for Food and Agricultural Business
Purdue University

Center for Food and
Agricultural Business

¢ Center for Food and Agricultural Business
founded July 1, 1986

¢ To provide state-of-the-art professional
development for food and agribusiness
managers

¢ To support research based solutions to
complex industry problems
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The Center for Food and Agricultural Business - Purdue University

Custom Programs

... meeting needs through custom-designed,
management development programs

Partial Client List:

AgriLabs
American Seed Trade Association
Bayer CropScience
Crop Input Retailers
Deere & Co.

Farm Credit Services
Golden Harvest
Monsanto Dairy

Pioneer Hi-Bred International, Inc.
Royster-Clark
Syngenta
USDA

PURDUE Center for Food and Agricultural Business
Purdue University

Open Enrollment Programs

... providing opportunities to a broader set
of agribusiness managers

Principles of Agrimarketing

Strategic Customer Relationship
Management

Agribusiness Sales Management
Key Account Management
Strategic Agrimarketing
National Conference for Agribusiness

Strategic Decision Making Under
Uncertainty

PURDUE Center for Food and Agricultural Business
Purdue University
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The Center for Food and Agricultural Business - Purdue University

MS-MBA in Food and Agribusiness Management

¢ Dual degree program: MS from Purdue, MBA from
Kelley School of Business at Indiana University

¢ Aimed at working professionals who do not want
to leave job

¢ Heavy use of distance education model
» 2 weeks residency at Kelley (total)
» 3 weeks residency at Purdue (total - includes
international)
» Remaining courses delivered in 12-week modules
(all on-line)
» Students take 2 courses per module

PURDUE Center for Food and Agricultural Business
; ; Purdue University
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The Center for Food and Agricultural Business - Purdue University

Professional Education Summary

¢ More application:

e Inside industry

e Qutside industry
¢ More ‘learning in place’
¢ More Internet/blended models
¢ More short, focused models
¢ More partnering/linkages
¢ More impact assessment

Purdue University

PURDUE Center for Food and Agricultural Business
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The Center for Food and Agricultural Business - Purdue University

Agribusiness Research

PURDUE Center for Food and Agricultural Business
Purdue University
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The Center for Food and Agricultural Business - Purdue University

Research Products

¢ Consortium

¢ Private — MS graduate students
e Summer - professional

* Full program - thesis

Private — research associate
Case studies

Government sponsored
Enroliment/fee-based projects

At TS |

Center for Food and Agricultural Business
Purdue University

Agribusiness Research Summary

¢ Leverage and partnering are key words

¢ Industry: interesting problems, funding,
and data

¢ Must deliver a product which fills an
industry need

¢ Use data in work which advances discipline

¢ Work must be of high quality

¢ Communicate findings to
industry and academy *,_ﬁ o |
through appropriate £ =" ot
outlets = o
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The Center for Food and Agricultural Business - Purdue University

Agribusiness Education

¢ National Food and Agribusiness

Management Education Commission

e Describe current state of food and
agribusiness management education
programs

« Identify a set of key issues facing these
programs

e Develop a set of recommendations on
these issues

 Communicate the recommendations
broadly

PURDUE Center for Food and Agricultural Business
; Purdue University

What do Agribusiness Employers Want?

Ratings of Skills, Capabilities, and Experiences Sought in New Hires
with the Potential to Become Future Company Leaders 2

5.00
4.92

Interpersonal Communications Skills

Critical Thinking Skills

Writing Skills

Computer Skills

Cultural/Gender Awareness/Sensitivity
Quantitative Analysis Skills

Knowledge of General Business Management
Oral Presentation Skills

Knowledge of the Food/Agribusiness Markets
Knowledge of Accounting and Finance
Intern/Co-op Work Experience

Knowledge of Macroeconomics, Intl. Trade, etc.
Broad-based Knowledge in Liberal Arts
International Experience

Foreign Language Skills

Production Ag Experience

1 2 3 4 5

2l Rated on a scale of 1 to 5, where 1 is unimportant and 5 is absolutely essential.
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The Center for Food and Agricultural Business - Purdue University

Curriculum Assessment and Revision

¢ Improve the integration across the curriculum
of key concepts: communications, problem
solving, ethics, etc.

¢ Pursue strategies for broadening student
understanding of diversity, and working in a
multicultural business environment

¢ Support the inclusion of agricultural sciences in

programs
¢ Require an internship experience as part of
major
PURDUE Center for Food and Agricultural Business
Y Purdue University
Industry Linkages

+ Maintain forum for regular discussions between
faculty and industry on curriculum issues

¢ Increase industry visibility on campus

¢ Pursue other forms of student-industry
interaction including special projects, on-site
visits, in-class lectures, virtual mentoring
programs, and executive in residence
programs 8,

PURDUE Center for Food and Agricultural Business

Purdue University
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The Center for Food and Agricultural Business - Purdue University

Agribusiness Teaching Summary

¢ Agribusiness programs should consider a niche
strategy

¢ Agribusiness programs must be more than a
collection of courses

¢ Industry engagement is key

¢ Successful programs will
aggressively pursue partnering

¢ Professional development for
agribusiness faculty is a
necessity

-

=
1

PURDUE Center for Food and Agricultural Business

Purdue University

Final Comment

Crowder and Hoffman (AJAE, 1989)
“The existence of the gap between resources
needed by industry and products supplied by
agricultural economics departments is more a
problem for the profession than it is for the
industry” page 1194
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The Center for Food and Agricultural Business - Purdue University

Websites and Email

www.agecon.purdue.edu/cab

akridge @purdue.edu

PURDUE Center for Food and Agricultural Business
Purdue University

Distance Learning Technology
Demonstration

PURDUE Center for Food and Agricultural Business
Purdue University
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The Center for Food and Agricultural Business - Purdue University

{unuw. agecon. purdue. edujagribusiness/

Purdue - Kelley MS-MBA

Food & Agribusiness Management Program
Dual Program - 2 Degrees, 2 Diplomas

PURDUE [4 . Iéellay Direct Online Programs 5

ngiana Universiy Kedey School of Business

Purdue University Master of Science - Indiana University MBA

Good morming! It's Wednesday April 6, 2005 at 11:17 A

OHOME

A New Dual-Degree Distance-Delivered Model!

OPROGRANM DESIGN
= 15 It Right for You?
= Program Overview Glass starts August, 2005 - Schedule to attend the first one-week residency
= why Food and 4g Focus? at indiana tmiversity - Purdue Lniversity at indianapolis on August 14, 2005.
8 Faculty Comments

= Student Comments Combining the strengths of two world class schools, Purdue University College of
= Companies in the Program s griculturs and Kelley Schoal of Business at Indiana University are pleased ta
8 Frequently Asked QUEsEions  announce the dual degree program consisting of an MBA from Kelley School and
an MS in agricultural Economics, Executive Food and Agribusiness Option from
OPROGRAM DEMO Purdue. The use of distance education technology allows potential students to
_ complete two advanced degrees while maintaining on-going responsibilities
in their respective organizations,

OAPPLICATION INFO
The dual MS-MBA program is an

OFEES integrated, degree-granting
prograrm of advanced study in
OCOURSES AND CALENDAR Tha”aggmgﬂt and is fUEtUSEd L Direclor and Professor
= . © unique managemen USDA Food and Ag Science
MS/MBa Option Curriculum challenges faced by managers Excellence in Teaching Award
= MS Option Curriculum with fond and agribusiness Recipient, November 2003
o Purdue Faculty firrnz Tt iz aimad tn firthar PLAY M The Difference in the

Center for Food and Agricultural Business
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AGEEL 681 Economics for Food and Agribusiness - Microsaft Internet Explorer
Fle Edt Vew Faowrtes Tooks  Help

Q) oo - o [B] G POsench Slpravoies @reds ) (- 5 3] - 3
4E] http:[fiad . eduCoursesjsection/def ault aspfide 2004 %30 3 DPURDUE S ZDAGEC 920651 ~ B ks 2
Google + w| @hseschweb = gD Sheddblocked B | [ options

Hide Map | Help | Log Off | My Page

[ Calendar Lessons Class In Touch I Tools Liza Braunlich

Economics for Food and Agribu:

Syllabus File

R e e R Ry ~ | Extemallink | [ Seve Selection |

Map

“
Economics for Food and Agribusiness
AGEC 680/681
: b Professor Michael Boehljz Teaching Assistant Mike Gunderson
baehlsmiEpun
Krannert 658
(765) 4244222
A Note From Lizal
We have delivered courses for § years now and utilize 3 “one stop shopping” concept. You will find the Purdug
Quant and Econ courses very simply organized with all the materials available on the Course Outline. Right
click on any of the readings and save 3 copy to your hard diive - you can then read or print it out whenever it's
comaniant. Similarly, you can nght click on the lecture or assignment files and save those to your hard drive,
Before you get staed with the course, I'd suggest you set up some file folders - Econ lectures, readings, and
-
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The Center for Food and Agricultural Business - Purdue University

"3 AGEC 681 Economics for Food and Agribusiness - Microsoft Internet Explorer
Fle Edt View Favortes Took  Help
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nd Agribu

Syl

21 Ec

SuparcT AuTHOR DATE PosTED
) Global F St tiks Boshlje (purdus_boshije) 9/27/2004 1:00 PM
GROUP 2 FINAL DOCUMENT FOR CASE STUDY  Dan Leibfried (dieibfri) 9/19/2004 9:19 PM
it - Please take one last look  Dan Leibfried (dleibfri) 9/18/2004 9:35 PM
y closure fQuesti Bruce ¥YonCannon (bvoncann) 9/18/2004 8:19 P
Bruce YonCannen (buancann) 971842004 5:07 AM
Scott Feuerhelm (safeuerh) 9/17/2004 5:29 PM
Bruce YonCannen (bvoncann) 9/17/2004 5:51 PM
Scott Fewerhelm (safeuerh) 9/17/2004 7:05 PH
Bruce YonCannon (bvoncann} 91772004 11:24 PM
T Richard Winn (rwinn) 9/17/2004 10:36 AM
Bruce YonCannan (bvoncann} 9/17f2004 11:10 AM

stion § Bruce YonCannen (bvoncann} 9/16/2004

, aypsum, lime Richard Winn (rwinn) 9/16/2004

Bruce ¥YonCannon (bvoncann) 9/16/2004 11:03 AM
Bruce YonCannon (buancann) 9/15/2004 5:32 PM
Richard Winn (rwinn) 9/16/2004 1:36 AM
Bruce YonCannon (bvoncann) 9/16/2004 10:20 AM
Bruce ¥YonCannan (bvoncann} 9/15/2004 5:01 AM
n Scott Feuerhelm (safeuerh) 9f15/2004 9:07 AM
Re: Re: Any news from Rick?? Richard Winn (rwinn) 9/16/2004 1:22 &M ¥
£] B Interret
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Example Spreadsheet

“ovariance-Stop wi - Windows Media Player =] .
do Yew Play Fgvoites Go Hek
== =5 Web Events
S B c D | E F
40 f(.‘ova!louce Table:
41 Observation Cormn (1)  Soybeans (Y1) (X -Xbar] ¥y -Yhar) (- Xban(Y; Ybar)
42 1 221 476 ]
|lEI 2 259 501
|44 | 3 253 5.26
|m 4 266 531
46 | 5 290 2.06 Don't forget to w ™
|47 | 6 225 571 absolute referamce
48 | 7 1.77 474 (38554)
{49 | 8 267 511
| 50 | E] 320 6.04
51 10 397 827
52|
53N 10
54 Corn X-bar 267
55 Sayhean Y.bar 5.73
56 | Sum (X;-Xbar)(¥;-Ybar)
57 Covariance

Using Streaming Video Technology linked to a CD-ROM, creates an effective
illustration of a concept while being sensitive to bandwidth constraints.
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