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an estimated $6.7 billio
2_total production of fruit and

> of wheat, at 8 perce ess e, but still high
is a relatively non-peri item.

road surface leads to fragile produce be
damaged.

Produce is handled roughly. It is piled into large cane baskets or
0 0 tru beo out “cushioning ~or-packaging, and
transported in open trucks that leave it exposed to the sun in
temperatures often exceeding 40 degrees celsius.
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Penetration of Modern Format in Food Retailing
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ging consumer tastes,
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urrently, the size of the do ailing market
isestimated to be US$ 6 billion.




Food Industry Di ‘?s N

Rea cJ/ [0-eat food

nt of money Indians spend on meals
has more than doubled in the

! J~ (0 about US$ 5 billion a year and i
0 double again in about half that time.

The J/JMJ of Food Processing Indus

estimates the size of the semi-prao essed-and
eady to eat packaged food industry is over US$
1 billion and is growing at a CAGR of 20 per
CEelL.

Food Industry Di 'ﬁm

Food Parks

In a oJrJ [0 boost the food sector, the
Government is working on the concept of ag
zones and mega food parks which would
over the entire food processing cycle "from
the farm gate to the retail outlet".

30 locations have already been identified for
mega-food parks for which the government

would.provide.grants.of up to US$18.9

million each.
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creasing private label
om.“packaged as stale” to “packaged is hygienic and high quality”
- Increased tendency towards disposability

- Shift from price consideration to design and quality
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Quality IS the Ke

] Sjgmﬂwr [ changes also occurred in the
global food market Witht e signing of WTO
agreements in the or; lous decade. Specifica
agreeme & N ary and phytosanitary
measure '

S rmn al barriers to trade
BT), and, to some extend, on trade related
intellectual property right PS) have brought
[0 the fore issues of quality competitiveness

I The capacity of India to penetrate world markets
ds on its ability to meet increasingly
tandards imposed In
developed countries.

ke

1 Food standards are expected to acquire @
Importance given increasing concerns on food
safety on the back of breakout of diseases su
as Bird Flu etc on the one hand, and growing
onsumer demand for products which are
healthy on the other

¢ Compliance with international food standards is
a prerequisite to gain a higher share of world
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Quality
Assurance
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Transportation
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Finance
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Technology Technology enabling farmer

to produce more
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Support &
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JJ~ opportunity to become a leading global
‘ J/ . has the right marketing strategie
l He adaptive and efficient supply chain.

India’s diversity should be used to advantage to become
the “Halal Food Hub” the “Organic food hub”, the
“Vegetarian food hub” the “Sea food hub” among others.

The food supply chain is complex with perishable goods
and numerous small stake holders. In India, the
infrastructure connecting these partners is very weak.

Supply C

_ Cold chainlogistics supply chains should take ad

of techno og/ nproven entSI data capture anc
proce essing, proc Jwr rack ing and tracing, synchro ized
reight transport transit times for time compression alc
the supply chain and supply & demand matching.

The supp ain need to be designed and built as a

whole in an integrated manner with the processes of new
product development, procurement and order to delivery
processes well designed and well supported using IT
tools and software.
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ed to hit the US$ 3-billion

“In the last one year alone, FDI approvals in food
ssing have doub

- The cumulative FDI inflow in food proce c
as reached US$ 1.276 billion in March 2007
which is 2.68 per cent of total FDI inflows into

18



=DI In Food Industry

| The new'wave in the food industry is not
only about foreign.companies arriving here
attracted by the prospective size of the
market. It is also about the migration of the
Made in India tag on food product
traveling abroad.

Vianpower Iss ;
‘Retail and hoespitality business face a huge
A

hallenge in people. Hiring and retaining
manpower is a critical problem that shrouds

ost industries today and for these industries
especially quick service restaurant (QSR)
indu , It IS an emerging area of concern.

' Long working hours, Night shifts, Harsh w @ng
conditions and meagre salary in the industry
force almost half of them to quit after getting
ome hands on experience and join other
ectors like call centres and cruise liners
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Vianpower Issues

I This is one area, which has not kept pace with
lhe growing demand of the industry. We neec
more institutions with world-class facilities and
faculties. The industry is science based and

technology intensive. The course design,

facilities and education process need to be
highly sophisticated and should keep abreast
with the global systems.

I

Indian Food Brands In

Markets

tIndian food brands and fast moving consum
goods, (FMCGs) are now increasingly fin
prime shelf-space in the retail chains of the US
and Europe. These include Bikanervala Foods,
MTR Foods' ready-to-eat food, ITC's Kitchen of
India, Indage Wines and Satnam Overseas
'Kohinoor’ Basmati rice.
There are lots of overseas ‘Indian’ food brands
such as Noons and Pataks which are present
ss the grocery shelfs worldwide but not of
%ﬂ%ﬂﬂhe promoters of the

companies are Indian)
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1 Global brands can't be ests J'ﬁsehted in every product
\ ck of infrastructural facilities, huge

ind low productivity of raw material our

re generally becoming less competitive.

We need to identify our niche strengths and develop
brands for those specific products. There are certain
product categories where India has already made a mark
and is known as credible suppliers for those like marine
products, Indian ethnic products, honey, specific tropical
fruits and their products etc.

Making a Global In fJ]a\‘ D0C

A new entrant is wi ‘thffor n building
brands should be directed towards these
products for which India has been traditionally
known. Such niche products will also be able to
command premium in the global retail market,

which is otherwise gradually becoming very

competitive leaving little margin for other
processed food products which are widely

produced by developed countries.

21



\\ \

S

d thus more i
d frozen products

On S JeC
ge issues that
opling with in the globa

much do you tweak the product to suit
arkets?
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- The costs in terms of marketing expenses
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Drivers Illustration

Exports of mango pulp from Andhra Pradesh

Rs Crore 171
cacr—"

117%

India ranks
second in
international trade
of mango pulp

Indian exports
picking up; Huge
untapped

potential in food

1998-99 2002-03
» India ranks #1 in global production of tea, sugar
» India ranks #2 in alobal production of rice, wheat. tobacco. milk

“In the ongoing year, 2003-04, we will touch $100 million. Sourcing of foods from
here is within the shooting range. We could look at sourcing rice, dry fruits and ready
meals as Indian ethnic food is gaining popularity in the UK”

Global retailers
stepping up food
sourcing from

India

- MD, Tesco India Sourcing

- Global market for organic food is expected to touch $23 to $25 billion by 2003 and $29 to $31
billion by 2005

- About 65% of the India’s cropped area is not irrigated, where the farming practices are still largely
‘organic by default’

- Need to significantly ramp up organic farm certification on beyond current number of 1426
certified organic farms that produce 14,000 tons of organic produce

World-wide
consumer trends
towards organic
foods, where
India is well
positioned

Addition Through Incenti
¢ oe Linked to Proportio

inancial Suppo
aximum available for se
50 lakhs & for infrastructure Rs 4 crores

e for Packing
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Amendment of Ba C
ating all Existing Regu
D e Clearly Spelllng out Responsnblll
inite Direction for Future Amendments

. neeraj@pulse-india.con
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