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= _ Evolution of global food demand
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million people employed
14" plan target growth rate 10% per annum

Contributes only 0.5% of world exports-SPS
measures

Highly subsidized EU, USA, Japan and Canada.




- :I:Toultry marketing through
~ = Eqgg labeling and stations,
- e Egg processing for value addition
® Poultry fast food joints

® Production of " (SPF) eggs
for vaccine production

Trends of production major livestock products
(1992 to 2005)
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Wpply s just 46 billion eggs
148,000 crore investment is required
=%700 to 800 hatcheries operating in the country
s Earm size is increased 2 to 3 lacs layers/farm

® Productivity 315 to 320 eggs in 52 weeks of
production

Unmet

OWEY in case of southern and western states.

© o Bihar, Jaharkhand, Chhattisgarh, Madhya
~ Pradesh, Uttranchal and North Eastern States to
be encouraged.
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aly of the farmers were able to
eGeESS ANy Information on animal
Uswandry against of farmers

=—fechnology for crop farming (NSSO) in
unorganised sector

RIOEUCEYS Asspciations=REIE

S

“chicken’, ‘McDonalds’, ‘pizza hut’ and
Subway’

* Mid-day meal programs
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Integration Cost Advantage:;
Pre in to Hatching Eggs

NEatkward Irtegratiorn:
Caselorr-eead il

ackward integration Poultry feed

=

'__a famer can manufacture
, the savings can be obtained to the
xtent of about Rs 2000 per ton.

Least cost feed formulations based on
local agricultural produce




Potential for Value Added Products
2 € owth Rate IS IR Doubleddigit

R

Uy '_der patural yellow pigment from yolk,

[BEithin;, conalbumin and avidin from eggs used
‘phammaceutical industry. Lysozyme, di-calcium
liesphate from shell and shell membranes,

= Tihere are good investment opportunities in all

above new innovative ventures

.

tricture for EggeVearketng™

gieimachinery for
FIGEESSING presenvation and marketing of eggs
z 9_@_ eguired.

istead ofi concentrating all marketing efforts in

erIgi urban centers, it is necessary to improve
Jnfrastructure and develop where
there is a good demand.
® |nfrastructure to be enhanced in

like Bihar, Jarkhand,

Chattisgarh, MP, Uttaranchal and NE states




arketing. In-UrbanMindia.™

iNiidia, consumer preference. Is increasing, for
yCle cafa”  “hunianic” “nutr

upr-
ANUHER] centers.

._L-roductlon ofi modern state art technology in
OCEssing, packaging, labeling, preservation of
gs IS reguired to improve " '

domestic and export markets.

s \With economic liberalization and free trade
under WTO, the domestic products have to
maintain "quality” to face the

e Awareness to in nutrition

.

R

alre

" Emes to develop rural markets and to
need to be

Wworked out.

- @ Surnveillance and guidance to farmers for
control of

will be removed




el developed markets in '

EOnbract farming / integration-
Viarketing of the final product is still under the
“control of

Preducer organisations to be strengthened like
in

There are few initiatives of

partnership initiatives in poultry sector
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(USD 4.00
-.-__t'o 2.5 per kg) in the international market
~and imposition of (USD
0.80 per kg) by the European Union.
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—_—
suUmer Preference in
ierational Varken

SANDLbaN, our major sales are in the
I.e. hotels, restaurants
2nd caterers.
' . Indian eggs are
“perceived as of

(‘360 eggs ) than the eggs from Europe
and USA.

niveguirementsioimpositersinyGuliiane
IShe table eggs shouldrhave

with no visible

(yellow colour preferred)

and other contagious
disease Infections

with date of production, country of
origin and date of expiry, using food grade
quality ink —
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“countries but to other countries where
they compete with us.

Measures

3 accredited and recognized with global status.
Status of poultry-agriculture/industry
Hormoenise national standards with
- Iy tor emphasis on elimination subsidies by developed countries
in WiTo
Opportunities. in

exports of v products rather than raw materials
Calamity: relief fund (bird flue)
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_"rtunity to explore egg powder plants
v\_/.. e0g, yolk and albumen powders
OBIEMS In the way are

Iihe state sales tax for egg powder is 10% and
central sales tax is 4% against. An excise duty of
12.5% is being charged for sale of egg powder
In' domestic market. These taxes increase the
cost of egg powder prohibitively high.

R

hai will have to be developed Better
Eterinary inspection,
facilities are required at major

& = alrports.
- Wlth the onset of WTO agreement, more strict
(e.g. SPS
measures) are being prescribed by countries
intending to import poultry products.




Action Pornts
demand for eggs is growing, andi

InNthie: coming YEars:
Lo} increase to) reduce cost

N CEESENCOMPETUVERESSN(@ctivitiesHikerteed;
MELCHENES, €0y processing). Begin with low cost
Nitegration like feed preparation, hatcheries etc.
(to take advantage of logistics
nd- branding) contract poultry farming with
neighboering: small-scale  producers will  be
encouraged
Enter in to new emerging markets like
to supply good
guality and clean eggs.

Fore into through mid-day meal
programs etc.

to be increased to

meet export standards and reduce risk of frequent
attack of diceacec

~ .

‘.E Eeggiindusty has a color palette, in shades from pale yellow

deepropld; and can add marigolds or other foods; richi in natural
thephyllsito boost yolk color-“eags with golden volk”

eqas vegetarian diet' -hens get vegetable oil instead of the

allew; lard and' ground bones in most commercial feed.

“Organic’ eggs must come from hens fed only organic feed- for
export purpose and also to meet needs of high-end food malls.

Eggs with omega-3 fat eggs: By feeding hens flax, algae and
canola oil, egg farmers have been able to boost omega-3s in eggs
from 35 milligrams, the natural level, to 150-225 mg per egg.
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f like contract
=with large emerging food chains to supply good
guality and clean eggs.

® Fore into through mid-day meal
programs etc.
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