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Introduction

@ Horticultural crops) oCCupyA OGN ki 1-Ta -1 SO GIERS
gross cropped " area,  procuicineRs S m ii Is) R IEI9p(s
tonnes during 2005-06;

@ In India. Onioni Isi produced nEtniEENnEOISSEASOIRSEIENY
Kharif, late Kharif and Rabi.

= Qo Argel s ]mqreased iror 301.9 inousearic nein 1990
0 530 triotseinlel fz i 2005

s Orilor Pracuciion cjiy drergasad frann 3226.30 ifiouszircl
torres tog 5500 inolsarc torres i 'r rloova seanfe geriod
Procuciivity of ire remelr gzirme over ire s,

=) fleld of vig anior is 25-30 tonnes/ha, Sirzll onior is 16-20
tonnes/ha




Introduction

@ Tamil NadufisfoneroftheNaigEstalouuc
of onion with  annuliNerG rluuun of 2.
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RN Uplef o))l Wzl 26.49 thousand
pleereifeis eltldlnle) tale ezl 2004-05 fr Tzl

riLrrs  ere riigr i
1g)e OfJfJJ torl, fermers zre teuinle
10le ¢ prJrll 1Of] JFJ]/ 25 small scale.

Problem Focus

& IINISAS G HERIE VI S EnE eI e CUl Ll NGRS UIie
COMpPIExE anc S ASk/ACUEN L e Ol thE
PIOEUICE; aneieUIKIRESS:

& oI ENiCIERGyAIINtHENMaENRENChannElSs and N EdEgUELE
marketnopirastriciure are el ieved o IErtE CAlSENGINAGL

or?ly hIghend S iucitavnopReC UCE PIICES IlEISE Ol
e

& Hence) the technical andl prefessionaissUEsSNIRESHpRRoRING

the mey INClUEERENUIENSEIN o]
production; distribuition, andimarkenopPIOCESSESHANAICH
a consumer Is suppliediwith a desiredierot uct:

& [ he present Study o
onion firem producer e Consumer:




Objectives
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Sampling

Sample Size (Producers)

5.No Districts Villages village Sarnples
1 Dindigul 2 15 o)
2 Perambalur: 2 15 30

Total Nuplgdraf Senidle




Sampling

Sample Size (Traders)

S.No Jraders Dindigul Perambalu ot o

Commission 20

2 Wholesalers 10 10 20,

E Retailers 10 10 20,

Total No of 20 20

Sampllng Procedure _and Methodology

tal of 120 sample resgondenis were

cige for inls sitely

Ysiele reiniclom el olige |9 , 60 farmers
ar1c 60 intermediaries vv~ e

WETERE: irirougn

frong feur| ;e
market [ntermediafes gt of well
structured intenienw sches o




@ Conventional Analysis

Sinple averages arnd gerc
ine caita

Price Spread
Price sorezd anzlysis esiireizel i)
iU CHEREITESHINENCERSTHTIEIRSNU]9)

EPHCEISpIEan = Eonsum|

Efficiency
v J ’G

anstLiraer
| = Totall marketing Cost=Nielein

Results & Discussion of the Study

vior of Onion Growing farmers
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Characters Small onion (N=45) Bellary (N=15)

Total Number of Percent Total Number Percent
Respondents of Respondents

Physical 32 71.1 15 100.0
characters

Pungency 42 93.3 14 93.3
High yielding 42 93.3 13 86.7

Drought 11 24.4 73.3
resistant

Keeping 15.6 46.7
quality

Pest and 4.4 46.7
Disease
Resistance

No

I

Source Total Number of Percentage
Respondents

Own seed farm

Private agencies

Neighbours

Government




Total Number of Percentage to

Characters Total Number of
Respondents

Small Bellary
Size 15 (33.33) 5(33.33)
Colour 3 (6.67) 2 (13.33)
Freshness 6 (13.33) 3 (20.00)

Size, Colour and 21 (46.67) 5 (33.33)
Freshness(SCF)

Total 45(100) 15 (100)
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Techniques Available for storage Total Number of Respondents
Practices Bellary %
Pattarai (bamboo storage
structures) for 4-6months (Bellary
onion) Bamboo mats

Field level Storage for 1-7 days
(Small onion)- Kuccha floor

concrete storage structure- Pucca




2’3 FAAGT qadsH SAaeqan

Techniques Kog/Qtl Percentage
Loss

Kuccha floor 19 19.66

Pucca floor 10 10.06

Bamboo mats 9.19

Percent

Local Market 5

Distant Market

Total




Bullock
carts

Tempo

Lorry
Total

Particulars

Cost incurred by
the producer

Cost incurred by
the wholesaler

Cost incurred by
the retailers

Total Marketing
Cost of g
Intermediaries

Small

.No | Means Respondents Percent

Perambalur

(Rs/bag of 80 kg)

Dindigul Market
D-C-1 : P-CA-W-R-C
D-C-11: P-CA-R-C

D-C-I

Bellary Small

120-7 94.5

56.0

28.0

204.7

D-C-11
Bellary

120.7
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Sl.
No

SI.
No

pa—

Particulars

Cost incurred by
the producer

Cost incurred by
the wholesaler

Cost incurred by
the retailers

Total Marketing
Cost of the
Intermediaries

Marketing Cost Oddanchatram in Market

(Rs/bag of 80 kg)

Oddanchatram Market
O-C-1 O-C-11
Small Bellary Small Bellary

104.6 122.2 104.6 122.2

75.0 75.0

30.0 30.0

209.6

Marketing Cost in Trichy Market

.......... R ——————
(Rs/bag of 80 kg)

Particulars

Cost incurred by
the producer

Cost incurred by
the wholesaler

Cost incurred by
the retailers

Total Marketing
Cost of the
Intermediaries

Trichy Market
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Dindigul
Particulars Rslbag %

Transport cost 20 19.61
Packing 0 0

Loading and 2 196
Unloading

Entry fee 0 0

Commission 80 78.43
charge

Weighing
charge

Total Cost

I b

cCer (Market wise)
(Rs/bag of 80 kg)

Ottanchatram Perambalur
Rs/bag %  Rs/bag

10 10

Marketing Margin of Intermediaries in Dindigul Market

(% /bag of 80 kg)

Particulars D|nd|ul \YET G
——— —t
B
5.8 8.9

IViargin of the

wriglasalee

IViargin of the

0.0 16.7 17.4

14.9 1
IELENIENS - - - -
57 1

Total IMargin of 20

[ILEINEGIaries

8.9 16.7 17.4
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Marketing Margin of m'termec]]:lr]es In
Oddanchatram Mark

(% /bag of 80 kg)
Oddanchatram Market

IMargin,ofi the 5.1

Margln of the 3.8

Total Margin
ofthe
Iritarmnecliziries

Marketing Margin of Intermediaries in
Trichy Market

S.No Particulars Trlch Market
——a

Small

(% /bag of 80 kg)

IViargin of the
WHBIESEIEK:

13.0 19.4

221 19.4
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Total Marketing Margin of Intermediaries
(Market wise)

Channel-I

Particulars
Small

Dindigul 20.7
Market

Oddanchatram 8.7
\YETG

Trichy Market 22.1

(% /bag of 80 kg)

Channel-I1

Small Bellary

16.7 17.4

9.3 10.4

Farmers share in Consumer Rupee in Dindigul Market

Dindigul Market

(Rs/bag of 80 kg)

ellary

Price)

mer's 0.0
ce
(Purchase
Price)

Fo.o

Wﬂ.g
n Consumer

Rupee (%)

W.s
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Farmer" s price

Consumer S

Farmers share

Particulars

Farmer's price (Net Selling
Price)

Consumer's price
(Purchase Price)

Farmers share in
Consumer Rupee (%)

T-C-I

Small

445.0

740.0

60.1

(Rs/bag of 80 kg)
Trichy Market

T-C-11

Small

445.0

680.0

65.4



(% /bag of 80 kg)

Channel.| Channel-11

Particulars

Small Bellary Small Bellary

Dindigul 61.8 65.6 68.2 69.3
Market

Oddanchatram = 72.8 71.6
Market

Trichy Market  60.1

ces of Marketing Efficiency in Dindigul

(Rs/bag of 80 kg)

Particulars

Value of Goods sold 1020.0 | 1320.0 | 925.0 | 1250.0

Total Marketing Cost+ | 3895 | 453.7 | 2945 | 383.7




Indices of Marketing Efficiency in

Oddanchatram Market

.......... B G 4577 SR
S.No Particulars Oddanchatram market
O-C-1 O-C-Il
Small | Bellary | Small | Bellary
1 | Value of Goods sold 1120.0 1360 1080 1290.0
(Consumer price)
2 | Total Marketing 209.6 2272 164G 182.2
Cost
3 | Market margin 95.0 1590W 1000 134.0
4 | Total Marketing 304.6 386.2 | 264.6 316%8
Cost + Market
margin
5 | Index of Marketing 3.68 358 4.08 4.08
Efficiency (1/4)

Indices of Marketing Efficiency in

Trichy Market

.......... R G 11210050 e S R
S.No Particulars Trichy Market
T-C-1 T-C-11
Small Small
1 Value of Goods sold 740.0 680.0
(Consumer price)
2 Total Marketing Cost 1455 103.0
3 Market margin 163.5 132.0
4 Total Marketing Cost + 309.0 235.0
Market margin
5 Index of Marketing Efficiency 2.39 2.89
(1/4)




Indice

Channel-I

(Rs/bag of 80 kg)

Channel-I11

Particulars

Small Bellary Small Bellary

Dindigul 2.62 291 3.14 3.26
Market

Oddanchatram 3.68 3.52 4.08 4.08
Market

Trichy Market  2.39

Policy Recommendations

2 Awareness must be created among farmers on
systematic storage to reduce loss and enhance
duration of storage.

The Commission agents though provide loading,
unloading and weighing services, steps have to be
taken to reduce the commission charges as they do
not possess title for the produce and take risk at any
point of time.

Developing cold storage closer to the major onion
markets will help to stabilize onion prices as at present
farmers are compelled to sell immediately or within
one to 1-7 days of storage.




Policy Recommendations

& As the number of intermediaries was less, the

marketing cost declined considerably. This indicates
the need to organize onion growers and link them with
large consumers like hotels, restaurants, hospitals
besides advising the farmers to sell in the farmers
markets or other terminal markets.

Organizing the growers will also lead to more and
more contract cultivation and when the produce is
systematically stored will help them with better
bargaining options.
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